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AHOTAILUS

3n00yBau Hanein Oner BitanitioBuu rpynu TP-21

Tema xBamidikamiitHoi pobotn “Buaum 1 cTpaterii KOHKypeHIli Ha PUHKY
TYPUCTUUYHUX TOCTYT .

VY kBamdikamiitHii poOOTI TOCHIIKEHO OCOOJMBOCTI KOHKYpEHIli Ha PUHKY
TYPUCTUYHUX TOCIYr Ta TIpeICTaBlieHI HaWedeKTUBHINI CcTparerii, sKi
BUKOPUCTOBYIOTHCS TYPUCTUYHHMH KOMIIAHISIMH TSI 30€PEeKEeHHSI 1 3MIITHEHHS
CBOIX TO3UIlIHA. PO3risHYTO CyTHICTH KOHKYpeHIli, il 3HAYeHHS ISl PO3BUTKY
TypuU3My, OCHOBHI BHUAM KOHKYPEHTHUX CTpaTeriif, a TaKOXX UWHHUKH, IO
BIUIMBAIOTh Ha BUOIP TI€T UM 1HIIOI MOJENI MOBEIIHKM HAa PUHKY. Y MPaKTUYHIN
YaCTHHI MPOAHATI30BAHO MPUKIAIU peaJbHUX KOMIIaHii, 30kpema nocBig |
TRAVEL, nie s npoxo1uB KOMILJIEKCHY MPAKTHKY 3 (paxy, Ta 3alPOINOHOBAHO NUISIXU
HiJBULIEHHS KOHKYPEHTOCIPOMOXKHOCTI 4Y€pe3 ONTUMI3AIliI0 LIHOBOI MOJITHKH,
MapKeTUHry Ta JudepeHmianli TypOpoaykTy. Pe3ynapTaTu  JOCIHIJKEHHS
HiATBEPAWIIN, IO YCHIX Y TYPUCTUYHOMY O13HECI HANIPSIMY 3aJI€KUTh BiJ 3JaTHOCTI
aJanTyBaTUCS 10 3MiH Ta €(pEKTUBHO pearyBaTH Ha BUKJIUKH PUHKY.

KimrodoBi  cioBa:  KOHKypeHIisi,  CTpaTerisi,  TYPUCTHYHHM  MPOAYKT,
KOHKYPEHTOCTIPOMOKHICTh, PUHOK TYypU3MY, IIIHOYTBOPEHHS, MAPKETUHT.



SUMMARY

Student Nadiein Oleh, group TR-21
Title of the qualification paper: "Types and Strategies of Competition in the
Market of Tourism Services"

This qualification paper explores the features of competition in the tourism
services market and outlines the most effective strategies used by travel companies
to maintain and strengthen their positions. The essence of competition, its
importance for the development of tourism, the main types of competitive strategies,
and the factors influencing the choice of a particular market behavior model are
considered. In the practical part, real examples of companies are analyzed,
particularly the experience of I TRAVEL, where I completed my professional
internship. The paper proposes ways to enhance competitiveness through the
optimization of pricing policy, marketing, and product differentiation. The results
of the study confirm that success in the tourism business directly depends on the
ability to adapt to changes and effectively respond to market challenges.
Keywords: competition, strategy, tourism product, competitiveness, tourism market,
pricing, marketing.
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