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AHOTAIISA

«beHuMapkinr Ta BJIOCKOHAJICHHS oprasizarii
MapKETUHIOBUX JOCIIKEHb B TYPUCTUYHOMY MIAMPUEMCTBI» (3a MaTepiaiaMu
TOB «Coral Travel»)

06’exkm OocniddcenHs: BHUCTYIA€ TPOIEC OpraHizamii Ta 371HCHEHHS
MapKETUHTOBUX JIOCHIDKEHh Yy MISUIBHOCTI TYPUCTHYHHUX IMiJMPUEMCTB, IO
(GYHKIIIOHYIOTh B YMOBaX BHUCOKOi KOHKYpEHIIi Ta AUHAMIYHUX 3MiH PHHKOBOTO
CepeIOBHIIIA.

Ilpeomem oOocnioxcenns: € CYKYHHICTb TEOPETHUUYHHMX, METOAUYHHUX Ta
OPAKTUYHUX MIAXOAIB JO BUKOPUCTaHHS OEHUMApPKIHTY SK IHCTPYMEHTY
MiABUIICHHS! €()EKTUBHOCTI CHUCTEMU MApPKETHHTOBUX JOCHIHKEHb Yy JISUIBHOCTI
TypUCTUYHOTO Tianpuemctna, 30kpema TOB «Coral Travel».

Mema pobomu: € CyKynmHICTh TEOPETHMUHUX, METOJIUYHUX Ta MPAKTUYHHX
MIIXOMIB 70 BHUKOPHCTaHHA OCHUMApPKIHTY SK IHCTPYMEHTY IiABUIICHHSI
€(EeKTUBHOCTI CUCTEMU MAPKETHUHTOBUX JOCHIHKEHb y AISUIBHOCTI TYPUCTHYHOTO
nignpueMmctBa, 30kpema TOB «Coral Travel».

Ooeporcani sucnosku ma ix Hosuzna: Opep’kaHi BUCHOBKM Ta iX HOBH3HA
MOJIATAIOTh y TOMY, IO JOCTIIKEHO 0COOJIMBOCTI 3aCTOCYBaHHSI OCHUMAPKIHTY Ta
oprasizamii ~ MapKeTHHTOBUX  JOCHIIPKEHb Y  JAISUIBHOCTI  TYPUCTUYHOTO
nignpueMctea TOB «KOPAJI TPEBEJI», BcTaHOBi€HO, IO HA TypPUCTUYHOMY
puHKY YKpaiHM Mit0Th TOTYKHI HaIllOHAIBHI Ta MIKHAPOIHI OMEpaToOpH, OJHAK
MUTAHHS CHCTEMHOTO BHUKOPHUCTaHHS OEHYMApPKIHTOBUX MIAXOAIB 1 I1HTerpartii
MapKETUHTOBUX JOCTIDKEHb Yy TPOIEC YIPABTIHHS 3aJUIIAETHCS HEIOCTATHHO
PO3KpUTUM 1 TOTpPeOy€e MOMAIBIIOr0 OIPAIIOBAHHS 3 YpaxXyBaHHSIM KpaImIux
MPAKTUK MU(PPOBOTO0 MAPKETUHTY Ta aHATITHKH JAHWUX. Y TOUHEHO 3MICT IMOHSTTS
OCHUYMAPKIHTY B TYPUCTUYHOMY MIAMPUEMCTBI SK 1HCTPYMEHTY MOPIBHSIBLHOIO
aHaji3y (piHaHCOBHX, ONEPAIIHUX 1 KIIIEHTCHKUX MOKA3HUKIB, a TAKOK BU3HAYCHO
HalpsIMM  BJOCKOHAJIEHHS OpraHizamii MapKeTHHTOBUX JOCIHIDKeHb uepes
BukopuctanHs CRM-cuctem, cerMeHTamiifHOro aHaiizy Ta IUGPOBUX KaHAJIB
300py iH(pOopMmarrii.

3anmponoHOBaHl MIAXOAWM MOXYTh OYTH BUKOPHCTAHI IS IIiJIBUIICHHS
€(peKTUBHOCTI  YIpaBIiHHA TYpPUCTUYHMMH OIEpaTOpaMu, 30KpemMa IS
BJIOCKOHAJICHHSI MAPKETUHTOBOI JisSTTHOCTI Ta MOCUJICHHS KOHKYPEHTHUX MO3UIIIHA
TOB «KOPAJI TPEBEJD» Ha TypuCTUYHOMY PHHKY.

Kniouosi cnosa: 6GeHUMApPKIHT, MapKETHUHTOBI JOCHIKEHHS, TypPUCTUYHE
M1PHUEMCTRO, TOB «KOPAIJI TPEBEJI», TYPUCTUYHUNA  PUHOK,
KOHKYPEHTOCTIPOMOXKHICTh, ~MapKeTHHI-MEHEKMEHT, mudpoizaiis, CRM-
CUCTEMH, CETMEHTAIIisl CIIO’KUBAYiB, AaHAJIITUKA TaHUX, YIIPABIIHHA MAPKETHHT OM.



ANNOTATION

“Benchmarking and Improvement of the Organization of
Marketing Research in a Tourism Enterprise” (based on materials of LLC “Coral
Travel”)

Object of research: the process of organizing and conducting marketing
research in the activities of tourism enterprises operating under conditions of high
competition and dynamic changes in the market environment.

Subject of research: a set of theoretical, methodological, and practical
approaches to the use of benchmarking as a tool for improving the effectiveness of
the marketing research system in the activities of a tourism enterprise, in particular
LLC *“Coral Travel”.

Purpose of the work: a set of theoretical, methodological, and practical
approaches to the use of benchmarking as a tool for improving the effectiveness of
the marketing research system in the activities of a tourism enterprise, in particular
LLC “Coral Travel”.

Findings and novelty: the findings and novelty lie in the study of the features
of applying benchmarking and organizing marketing research in the activities of the
tourism enterprise LLC “CORAL TRAVEL”. It has been established that powerful
national and international operators function in the Ukrainian tourism market;
however, the issues of systematic use of benchmarking approaches and the
integration of marketing research into management processes remain insufficiently
studied and require further development, taking into account best practices of digital
marketing and data analytics. The concept of benchmarking in a tourism enterprise
has been clarified as a tool for comparative analysis of financial, operational, and
customer indicators. Directions for improving the organization of marketing
research have been identified through the use of CRM systems, segmentation
analysis, and digital data collection channels.

The proposed approaches can be used to improve the efficiency of tourism
operators’ management, in particular to enhance marketing activities and strengthen
the competitive position of LLC “CORAL TRAVEL” in the tourism market.

Keywords: benchmarking, marketing research, tourism enterprise, LLC
“CORAL TRAVEL”, tourism market, competitiveness, marketing management,
digitalization, CRM systems, consumer segmentation, data analytics, marketing
management.



SMICT

BT VIt ettt ettt et e bt e e bt e e sabeesaeeas 3
PO3AIJI 1 TEOPETUMYHA XAPAKTEPUCTUMKA BEHUYUMAPKIHI'Y TA
MAPKETHUHI'OBUX JOCIIIAXEHD........ccciiiiiiiiieeeeeece e 7
1.1. TIOHSTTS Ta CYTHICTD OCHUMAPKIHTY ...ccuvvreeereerireeenreenreeessreesseeenseesssseessseeens 7
1.2. 3HayeHHsI MAPKETUHTOBUX JTOCTIIPKEHD Y TYPHU3MI...veervreeriieenireesireenneeeenens 12
PO3IJI 2 BEHYMAPKIHI'OBI AOCJIKEHHSA B TYPUCTUYHMOY
M AITPUEMCTBI HA TTIPUKJIAI TOB «CORAL TRAVEL» ....cccvvieeiieees 19
2.1. Opranizaniino-ekoHoMiuHa xapaktepuctuka TOB «Coral Travely............ 19

2.2. Anani3 Ta ouiHka BUkopucranua oenumapkiary Ha TOB «Coral Travel»...27

PO3AUI 3 HAIIPAMHM  BJOCKOHAJIEHHA  MAPKETHMHI'OBUX

JOCJIJDKEHD HA TOB « CORAL TRAVELM.....ccooiiiiiiiccceen 33
3.1. 3axonu 11010 BIPOBAKEHHSI OaHUMAPKIHTY Ta MApPKETUHTOBHX JOCIIIKEHb
1S E I D1 11017 (a1 (4 i 3 DRSPS SPRR 33
3.2. OuiHka ePeKTUBHOCTI PO3POOTECHUX 3AXOMIB ....uvvreeernerreeervreeeanrreeeanereesannnns 40
BUICHOBK.......ooiiiiiiee ettt ettt 48

CIITMCOK BUKOPUCTAHUX JIVKEPEJL......ccoiiiiiiiiieee e 53



