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AHOTAILISA

ManbueBa [ap’s OnekcanapiBHa «[7oOamizamisi €KOHOMIKH —4Yepes
dbpaHyaii3uHT K €PEKTUBHUM IHCTPYMEHT PO3IIUPECHHS O13HECY»

VY xoai nocnikeHHs 0yJ10 BUBYEHO TEOPETUYH1 OCOOIMBOCTI (ppaHyaii3uHTy
Ta BCTAHOBJIGHO HOro BHUpIIAIbHY 3HAUYYIIICTh Yy TIpoleci riodanizalrii
€KOHOMIYHMX B3aeMOAid. Mwu HmochipKyBaldu HAyKOBI IMIJIXOAM 1O TOHSTTS
dbpaH4aii3uHTY Ta HOTOo ICTOPHUYHY €BOMIONII0. B paMkax mocmipkeHHsS Oyiio
CHUCTEMAaTU30BaHO Pi3HI BUIY ppaHYali3UHTY Ta 3B'3KIB, @ TAKOXK IT1JIKPECICHO POJIh
bpaHYa3UHTY y CTPATETIYHOMY 3pOCTaHHI MEPEKEBOI KOMITaHii Ha TJI00ATEHOMY
PiBHI.

[IpoBeaeHo riodaibHe JOCIIKEHHS YCHIIHOCTI (PpaHYaii3uHTy 3 MPUKIIATY
MmikHapoaHo1 Gipmu KFC. OOroBoproroThCs niepeBaru (paHdai3uHTy 3 IPHUKIATY
KFC, po3pobnsioTecsi  KpuTepii  NOTeHHiMHUX  (panHyaiizi.  OiiHEeHO
KOHKYPEHTOCTIpOMOKHICTh Ta moTeHIian KFC B ymoBax rio0anpHOI iHTErparii.
Byno po3po0sieHO MIXKHApPOAHY KOHIEMI0 (paHYal3UHTY 3 METOI CTBOPEHHS
MepeXi pecTopaHiB 3J0POBOT0 XapuyBaHHS B €BPOINEUCHKUX KpaiHax MijJ OpeHI0M
KFC. KpiM Toro, 3ampomoHOBaHO KOHIICTIIIO Ta Oi3HEC-MOJENb PO3MINPEHHS
bipmu KFC 3a paxyHok (panyaitzunry. Po3poGneno mnan peanizaiii 6i3Hec-
KOHIICTI{Ii Ta BU3HAYCHO TMOKAa3HUKH €KOHOMIYHOI €(PEeKTHUBHOCTI 1HBECTUIIIITHOTO
MIPOCKTY.

Kniwouosi cnosa: Gpanmuiza, ppanuaiizunr, Gactdyn, 310poBe XapuyBaHHs,

riio0aJizarlisi, IHBECTUILIMHUI TIPOCKT



SUMMARY

The theoretical features of franchising were explored throughout the research,
and its critical significance in the process of globalization of economic interactions
was established. We investigated scientific approaches to the concept of franchising
as well as its historical evolution. Various kinds of franchising and connections were
systematized as part of the study, and the role of franchising in the strategic growth
of network company at the global level was emphasized.

A global study on the success of franchising was conducted, using the
international firm KFC as an example. The benefits of franchising are discussed in
the context of KFC, and the criteria for potential franchisees are developed. KFC's
competitiveness and potential in the context of global integration were evaluated.
An international franchising concept has been established with the goal of
establishing a network of healthy food restaurants in European nations under the
KFC brand.

Furthermore, the concept and business model for the expansion of the KFC
firm through franchising is offered. A business concept execution plan has been
designed, and economic efficiency metrics for the investment project have been
determined.

Keywords: Franchise, franchising, fast food, healthy food, globalization,

investment project
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