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AHOTAIIS

KpaBuenko A.A. AKTuBI3allisl MPOIaXKiB AEKOPATUBHIUX KOCMETHYHUX 3aC001B
JUIA HITTIB 3@ pe3yiabTaTaMU JOCTIXKEHHS X aCOPTUMEHTY Ta SIKOCTI.

KBamidikariitna po6oTa mpucBsiYeHa BUBUCHHIO MUISXIB aKTUBI3aIlli MPOgaXKiB
KOCMETHYHHMX 3ac00iB Ha MiJACTaBl BHUBUCHHS SKOCTI Ta OHOBJICHHS IPOTPaMH iX
POCYBaHHS HAa PUHKY. Y poOOTI PO3IJISIHYTO Cy4acHUM CTaH Ta AUHAMIKA PUHKY
KOCMETHKH JJIA HITTiB, (pakTopu 10 (OPMYIOTH aCOPTUMEHT Ta SIKICTh, CIIOKHUBHI
BJIACTUBOCTI Ta BUMOTH JI0 SIKOCTI KOCMETUYHHUX 3aCO0IB JIJIS IOTJISY 32 HITTSIMU.

3a pe3yiabTaTaMu JOCHIIPKEHHS JCKOPATUBHUX KOCMETHYHHMX 3aco0iB JIs
HITTIB PI3HUX BUPOOHUKIB, TMPOBEICHO TMOPIBHIIBHY XapaKTEPUCTUKY SKOCTI
JTOCITIDKYBaHUX 3pa3KiB. Takok MpoaHalli30BaHO ISUIBHICTh IMANPHEMCTBA Ta HOTO
ACOPTUMEHT KOCMETHYHHX TOBapiB. lle MO3BOJMMIIO 3ampoOIOHYBAaTH IIISAXHU IIMOIO
aKTHBI3alllsl MPOJAXKIB JIEKOPATUBHUX KOCMETUYHHMX 3aC001B ISl HITTIB 332 PaXyHOK
pO3pOOKH Ta OHOBJEHHS MAapKETHMHIOBOI NPOrpamMH MPOCYyBaHHS MpoQeciiHOl
KOCMETHKH.

Kiro4oBi ciioBa: KOCMETHYH1 3acOOM ISl HITTIB, SIKICTh, PUHOK KOCMETHUKH,
ACOPTHUMEHT, aKTHBI3allisl MPOAAXIB.

SUMMARY

A.A. Kravchenko Activation of sales of decorative cosmetics for nails based on
the results of research into their range and quality.

The qualification work is devoted to the study of ways to increase the sales of
cosmetic products based on the study of quality and updating the program of their
promotion on the market. The paper examines the current state and dynamics of the
nail cosmetics market, factors shaping the range and quality, consumer properties and
quality requirements of nail care cosmetics.

According to the results of the study of decorative cosmetics for nails from
different manufacturers, a comparative quality characteristic of the studied samples
was conducted. The activity of the enterprise and its assortment of cosmetic products
were also analyzed. This made it possible to suggest ways to increase sales of
decorative cosmetics for nails by developing and updating a marketing program for
the promotion of professional cosmetics.

Keywords: nail cosmetics, quality, cosmetics market, assortment, sales
promotion.
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