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AHOTANOIA*

3apybenko €.1. Mapkemuneosuti KOMNIEKC NIONPUEMCINGA | HANPAMKU U020
800CKOHAICHHSL
B xBamidikaniiiHii  poOOTI PO3MISIHYTO TEOPETUKO-METOAMYHI  3acaju
dbopMyBaHHS MapKETHUHTOBOIO KOMIUIEKCY MIAMPUEMCTBA, 30KpEeMa OCOOJIMBOCTI
(dhopmyBaHHS Ta PO3POOKU KOMITJIEKCY MAPKETUHTY ISl CEPBICHUX MIANPUEMCTB, OYJI0
MPOaHaII30BaHO MAPKETUHTOBU KOMILJICKC IOPUINYHOTO MiANPUEMCTBA «JIMHACTISN,
JOCHIIPKEHO YKPAiHChbKUW PUHOK HOPUAMYHUX MOCIAYr Ta OyJlo MpoaHaii30BaHO
IJIbOBI CETMEHTH IOpUANYHOI (ipMu. Po3poOieHOo 3axoau I0J0 BIOCKOHAJICHHS
MapKETUHTOBOTO KOMIUIEKCY IopuauuHoi (ipmu “JluHacTis” Ta OOrpyTOBaHO iX
€KOHOMIYHA JIOUUIBHICTh. 3 YypaxyBaHHSIM CHEUU(PIKK OPUAUYHOTO PUHKY
3ampOINOHOBAHO BIPOBAKEHHS HOBOI MOCIyTH Juist pipmu “/{unHacTtis” Ta Oynu HagaH1
pekoMeHaali moo 1i npocyBanHs. Lle qonomoske ropuanyHiii GipMi OXOMUTH OLIBIILY
YaCTUHY PUHKY, MIJBUIIUTH KOHKYPEHTOCIIPOMOXKHICTb Ta 30UIBIIUTH BII3HABAHICTh
opuandHoi Gipmu “JluHacTis’”.
Kuo4oBi cjioBa: MapkeTUHTOBUN KOMILIEKC MIANPUEMCTBA, MAPKETHUHTOBUI
aHaji3 MiANPUEMCTBA, MAPKETUHT IOPUANYHHUX MOCIYT, OpraHi3allis MapKEeTUHIOBO1
TISUTBHOCTI FOPUIANYHOIT PipMHU.

SUMMARY

Zarubenko Y.I. Marketing complex of an enterprise and the directions of its
improvement

The theoretical and methodical bases of company marketing complex formation
are considered in the qualification work. In particular this work discusses the specific
features of formation and development of a marketing complex needed for service
enterprises. The marketing complex of the law firm "Dynasty" was analyzed. The
Ukrainian market of legal services is investigated and target segments of the law firm
were analyzed. Measures have been developed to improve the marketing complex of
Dynasty law firm and their economic feasibility has been substantiated.
Taking into account the specific needs of the legal market; the introduction of a new
service for the law firm "Dynasty" was proposed and recommendations for its
promotion were provided. This will help the law firm to reach a much wider portion of
the market as well as increase its competitiveness and improve the visibility of the law
firm "Dynasty.

Keywords: marketing complex of an enterprise, marketing analysis of the
enterprise, marketing of legal services, organisation of marketing activities of a law
firm.
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