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AHOTALIIA

Aopaxan LI. EdextuBHi crpaterii mudpoBOro MapKETHHTY HJisi TOTEIbHO-
PECTOpAaHHUX MIANPUEMCTB YKpaiHU (Ha MPUKIIAJI TOTEI0 « YKpaiHay)».

06 ’exm 0ocniodceHHs: TOTETbHO-PECTOPaHHUM O13HeC YKpaiHu.
Ilpeomem Oocniosxcenusn: edeKTHBHI cTparerii MUOPOBOTO MAPKETUHTY IS
rOTEIHLHO-PECTOPAHHUX MIAMPUEMCTB Y KpaiHu

Mema pob6omu.: KOMIUIEKCHE JTOCIIIJI)KEHHS Ta BUBHAYEHHS 3MICTY Cy4aCHOI'O CTaHy
digital-mapkeTHHTY TOTEIBHO-PECTOPAHHOIO O13HECY Y KpaiHu.

Ooepoicani sucHosku ma ix Hosuszna: CydacHUM eTam PO3BHUTKY CBITOBOI Ta
HAI[IOHAIBHOI €KOHOMIKM HEPO3PHUBHO MOB'SI3aHUN 13 TJIOOAIBHUMH MPOIECaMu
mudposizamii. i mpouecu dyHIaMEHTAIBHO 3MIHIOIOTH apXITEKTypy Oi3Hec-
MoJIeJieH, MapaJurMy yIpaBIiHHS Ta popMaTu B3aeMoii 31 cioxkuBadyamu. Cepa
TOCTUHHOCTI, 1[0 OXOIUIIOE MIANPUEMCTBA TOTEIBHOIO Ta PECTOPAHHOTO
roCrofapcTBa, € OJIHIEI0 3 HAWOUTBIT YYTIWBHX 10 TEXHOJOTIYHUX 1HHOBAIlIN
ranysei. [i 6a30BUMH IIPOLYKTaMu € BpaxkeHHs, KoM(OPT Ta piBeHb cepaicy, sKi
HEMOXKJIMBO «BIAYYTH» 0 MOMEHTY O€3M0CEpeIHBOro CHoKMBaHHs. Came ToMy
IHCTPYMEHTH, SIK1 IOIOMAraroTh BI3yalli3yBaTH Ta IPOJATH 10 OOILAHKY KOM(DOPTY,
BIJIICPAIOTH BUPIIIAJIBHY POJb. B yMOBax MIBUAKOT €BOMIOLIT TEXHOJIOT1H MapKETUHT
3a3Ha€ CYTTE€BUX TpaHcdopmalliid, BUMaraouu BijJ KOMIaHi{ MOCTIMHOI ajanTairii
CTpaTerii g JOCATHEHHS BHUCOKHMX pe3yJbTaTiB 1 CTBOPEHHSA OUIbII
IHTEpaKTUBHOIO JIOCBIAY I KOPUCTYBAYiB.

[IpencrapiieHi BUCHOBKHM KBali(piKaI[iiHOTO JOCIIPKEHHS JTI03BOJISSIOTh MOTJIMOUTH
ySBJICHHS PO cydacHl (GopMHU IIM(PpOBOro MapKETUHTY Yy TOTEJIIbHOMY Oi3Hecl B
oMy Ta chOpMyBaTH PEKOMEHAAIIIT JIJIsl MPAKTUYHOTO 3aCTOCYBAHHSI Ha MPUKJIIAI
rOTEeILHO-PECTOPAHHOTO KOMIUIEKCY «YKpaiHa», M. KwuiB. CuHeprisi HOBITHIX
TEXHOJIOTIYHUX PIIICHb Ta PEATbHOI BUCOKOT SKOCTI CEpPBICY 3AIHINAETHCS €IUHOIO
Ti€BOIO (HOPMYJIIOIO YCTIXY AJIS TOTEIIBHO-PECTOPAHHOTO O13HECY YKpaiHH.

Ksanidikamiitna podora: 76 c., 13 Tabu., 61 mkepero.

Knrwowuoei cnosa: rorens, nndposuii mapketur, SSM, PMS Cloud ta Poster POS,
CRM-cucrema, SEO, ctopiTeninr



SUMMARY

Abrazhan LI. Effective digital marketing strategies for hotel and restaurant
enterprises in Ukraine (using the example of the hotel «Ukrainay)

Object of research: hotel and restaurant business in Ukraine.

Subject of research: effective digital marketing strategies for hotel and restaurant
enterprises in Ukraine

Purpose of work: comprehensive research and definition of the content of the current
state of digital marketing in the hotel and restaurant business in Ukraine.

Conclusions and their novelty: The current stage of development of the world and
national economy is inextricably linked with global processes of digitalization.
These processes fundamentally change the architecture of business models,
management paradigms and formats of interaction with consumers. The sphere of
hospitality, which includes hotel and restaurant enterprises, is one of the most
sensitive to technological innovations of the industries. Its basic products are
impressions, comfort and level of service, which cannot be «felt» until the moment
of direct consumption. That’s why tools that help visualize and sell this promise of
comfort play a crucial role. In the face of rapid technological evolution, marketing
is undergoing significant transformations, requiring companies to constantly adapt
strategies to achieve high results and create more interactive experiences for users.

The presented conclusions of the qualification study allow us to deepen our
understanding of modern forms of digital marketing in the hotel business as a whole
and to formulate recommendations for practical application using the example of
the hotel and restaurant complex «Ukraine», Kyiv. The synergy of the latest
technological solutions and real high quality of service remains the only effective
formula for success for the hotel and restaurant business in Ukraine.

Qualification work: 76 p., 13 tables, 61 sources.

Keywords: hotel, digital marketing, SSM, PMS Cloud and Poster POS, CRM
system, SEQO, storytelling
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