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AHOTALIIS

lopoynos 1J]. Pospobka mapkemunezo8ux 3axo0i@ 3  YOOCKOHANEHHS
00C1Y208Y8AHHS KIIIEHMIB NIONPUEMCME.

B xBamdikamiiHiii poOoTi 0OakamaBpa pPO3MISIHYTO TEOPETUKO-METOANYHI
MapKETHUHTOBI 3aXO0JId 3 YJIOCKOHAJICHHs OOCIyroBYBaHHsS KIIIEHTIB MiAIPHEMCTB,
3MIMCHEHO MapKETHUHTOBHM aHaii3, po3po0JeHO PEKOMEHIAIil MO0 BIOCKOHAJICHHS
opraHizaiiii MapkeTHHTroBoi gistuibHOCTI mianpuemctBa «The Credit Thing» s
YAOCKOHAJIEHHA OOCIYrOBYBaHHA. 3 YpaxyBaHHSIM CHELHU(IKH MOCIYT MIAIMPUEMCTBA
«The Credit Thing» Ta KOHKYpEHTHUX YyMOB 3alpOIOHOBAaHO BIPOBAKEHHS
MapKETUHIOBUX 3aXO[IB, IO CHPHUATHUME TiJBUIIEHHIO KOHKYPEHTOCIIPOMOMXHOCTI
mianpuemctBa « The Credit Thing» Ha punKy.

Kiro4uoBi cjoBa: MapKeTHHIOBI 3aXOJd, YIOCKOHAJIIEHHA OOCIyroBYyBaHHS
KJIIEHTIB, 3aJI0BOJICHICTh KJIIEHTIB, SIKICTh OOCIYroByBaHHS, CTpaTerii, 1HHOBAIIi,
MIIITPUEMCTBA, aHAIII3, HEJIOJIIKH, JIITEPATypHUI OIJIsA, MAPKETUHIOBE OOCITYyTrOBYBaHHS,

J1aH A, €eKTUBHICTh, EKOHOMIYHA JIOIIJIBHICTb.
SUMMARY

Horbunov 1.D. Development of marketing measures to improve customer service
of enterprises.

In the bachelor's thesis the theoretical and methodological marketing measures to
Improve customer service of enterprises are considered, marketing analysis is carried out,
recommendations for improving the organisation of marketing activities of the enterprise
"The Credit Thing" are developed to improve the service. Taking into account the
specifics of the services of "The Credit Thing" enterprise and competitive conditions, the
introduction of marketing measures has been proposed, which will increase the
competitiveness of "The Credit Thing" enterprise in the market.

Keywords: marketing measures, improvement of customer service, customer
satisfaction, quality of service, strategies, innovations, enterprises, analysis,
shortcomings, literature review, marketing service, action plan, efficiency, economic

feasibility.
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