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AHOTALS

Powuna M.B. Incmpymenmu mapkemuneo8ux OOCHIONCEHb 6 YNPABGIIHHI
KOHKYPEHMOCNPOMONCHICIIO NPOOYKYIL NiONpuemMcmea

Kgamidikamiitna pobora MPUCBSIYCHA MUTAHHAM YIPaBITiHHS
KOHKYPEHTOCIIPOMOKHICTIO MPOAYKIIi MIANPUEMCTBA 32 JAOIMOMOIOK 1HCTPYMEHTAPIIO
MapKETUHTOBUX JIOCTII)KeHb. B mepmomMy po3auii po3misiHYyTI TEOPETHYHI 3acaju
IIPOBEJICHHS MAapKETUHTOBHX JOCIHIDKEHb Ta YIMPABIiHHA KOHKYPEHTOCIIPOMOXHICTIO
NPOAYKINI, JAPYTMM PpO3MIT TMPUCBIYCHUN aHAMI3y MISJIBHOCTI HIJEPIaHACHKOTO
npeMiaibHOro kocMeTnaHoro openay «Rituals Cosmetics», B TpeTbOMY pO3/iji poOOTH
JIOCJTIJPKEHO KOHKYPEHTHE CEPEOBUIIEC MAaIBTIHCHKOTO PUHKY KOCMETUYHOI MPOMYKIIiT
moA0 OOTPYHTYBaHHS JOUUIRHOCTI Buxomy kommadii «Rituals Cosmetics» Ha HOBUU
PUHOK,  TIPOBEIEHO  MAapKeTHUHIOBE  JOCIIDKEHHS  Ta  3po0jeHa  OLIHKa
KOHKYPEHTOCITPOMOXKHOCTI TMPOJYKIIT KOMIIaHii, pO3po0JieHI peKoMEeHJalli 1010
YIOPABIIHHS ~ KOHKYPEHTOCIPOMOXHICTIO mpoaykiii  «Rituals  Cosmetics» Ta
3aMpONOHOBAHO EKOHOMIYHE OOIPYHTYBaHHS 3aXO/I1B.

KiarouoBi  cjioBa:  KOHKYpPEHTOCIPOMOXKHICTh — MPOIYKIi, —MapKETUHIOBI
JOCIIIJDKEHHS, YMPaBIiHHA KOHKYPEHTOCIPOMOXKHICTIO, KOCMETHYHA MPOMYKIIis,
nociimxeHHs puaKy, SWOT-anani3, aHani3 KOHKYpPEHTOCITPOMOXXHOCTI, puHOK MajbTH.

SUMMARY

Roshchyna M.V. Marketing research tools in the product competitiveness
management of the enterprise

The qualifying work is devoted to the issues of managing the competitiveness of
enterprise products through the toolkit of marketing research. The first section examines
the theoretical foundations of conducting marketing research and managing product
competitiveness. The second section focuses on the analysis of the activities of the
Dutch premium cosmetic brand "Rituals Cosmetics." The third section explores the
competitive environment of the Maltese market for cosmetic products to substantiate the
feasibility of "Rituals Cosmetics" entering the new market. A marketing research is
conducted, and an evaluation of the company's product competitiveness is made.
Recommendations for managing the competitiveness of "Rituals Cosmetics" products
are developed, along with an economic justification of the measures proposed.

Key words: product competitiveness, marketing research, competitiveness
management, cosmetic products, market research, SWOT analysis, competitiveness
analysis, Maltese market.
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