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AHOTANIA

I'punenko C.FHO. IHTepHer-MapkeTHHr #K 3aci0  yJIOCKOHaJICHHS
KOMYHIKAIIHHOT TISVILHOCTI MiIMPHEMCTBA.

Kpaidikamiiitna po6oTa mpucBsideHa AOCIIHDKEHHIO TEOPETUUHUX Ta MPAKTHYHUX
ACMEKTIB IHTEPHET-MapKETUHTY $SIK 3aC00y yJOCKOHAJICHHSI KOMYHIKAIIHHOI JisSTIbHOCTI
nianpueMcTBa. B poOOTI po3KpUTO OCOOIMBOCTI IHTEPHET-KOMYHIKAIT B Cy4aCHOMY
MapKeTUHTY Ta PO3IJISHYTO BIPOBAKEHHS IHTEPHET-TEXHOJOTIM AK METOdY
MiABUICHHS €(QEKTUBHOCTI KOMYHIKAIIMHOI JISJIBHOCTI Ha MANPUEMCTBI. byio
NpOaHaNi30BaHO Ta OIIIHEHO CUCTEMy MapKeTuHropux  komyHikamii  TOB
«Tepmorutact». Po3po0ieHO NUISXW YAOCKOHAJICHHS KOMYHIKAIIMHOT isSTTBHOCTI
HiAMPUEMCTBA 32 JJOIOMOTOI0 IHTEPHET-MAPKETHHTY Ta 3A1MCHEHO OIIHKY €)EKTUBHOCTI
3ammpoINoHOBaHUX 3aXx0/1iB. B mporeci po6otu 3p001eHO BUCHOBKU Ta HAIaHO MPOTIO3HUITIT
010 OOIPYHTYBaHHS HAmNpsSMKIB yJAOCKOHAJIEHHS KOMYHIKAI[MHOI  JISTIBHOCTI
nignpueMcTBa. PekoMeHJ0BaHI 3aX0JM MOXYTh OyTH BUKOPUCTAaHI B MPaKTHUHII
IISJIBHOCTI KOMMaHil.

Kuio4oBi ciioBa: MapKeTHHI, KOMYHIKAIliiHA AiSUTBbHICTh, 1HTEPHET-MapKETHUHT,
€()EKTUBHICTb.

SUMMARY

Grinenko S. Internet marketing as a means of improving the communication
activity.

The Master's thesis is devoted to the study of theoretical and practical aspects of
Internet marketing as a means of improving the communication activities of the
enterprise. The article reveals the peculiarities of Internet communication in modern
marketing and considers the introduction of Internet technologies as a method of
increasing the effectiveness of communication activities at the enterprise. The marketing
communications system of Thermoplast LLC was analyzed, analyzed and evaluated.
Ways to improve the company's communication activities with the help of Internet
marketing are proposed, and the effectiveness of the proposed measures is evaluated. In
the course of the work, conclusions and proposals were made regarding the substantiation
of directions for improving the company's communication activities. The recommended
measures can be used in the company's practical activities.

Keywords: marketing, communication activity, Internet marketing, efficiency.
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