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AHOTAILISA
@Damyesa A.€. Po3pobka ma winsaxu peanizayii MidCHAPOOHO20 THEECMUYIIHO2O

npoexkmy « Pozsumok eunnozo mypusmy 6 oonuni Maxnapen-Beiin, Ascmpanisy

['ooBHOIO 1/1€€10 AaHOT pOOOTH € Po3poOKa 1HBECTHUIIMHOTO MPOEKTY y cdepi
BUHHOTO TYPU3MY B OJTHOMY 3 HaWTIEPCIIEKTUBHIIINX PErioHIB ABCTpaii — JOJIUHI
Maxkmnapen-Betin. ¥ po6oTi Oyno mpoaHani3oBaHO 30BHINIHIO MOMITHKY ABCTpaii,
CyYacCHHUH CTaH 30BHIIIHLOCKOHOMIYHOI ISUIBHOCTI KpaiHu, IHBECTULIIMHUHN KTiMaT
Ta Tamy3eBy cneuudiky typuctuyHoi iHgyctpii. IlpoBegeno SWOT-ananiz
KOHKYPEHTHOTO CEpEJIOBUINA PETIOHY, a TAKOX PO3PaxOBAaHO KIIOYOBI (DIHAHCOBI
noka3Huku 1HBecTuiiiHoi edpexrtuBnocti (NPV, IRR, DPP). Ha ocHoBi 310panux
aHAMITUYHUX 1 CTATUCTUYHUX JAHUX OOIPYHTOBAHO AOLUIBHICTD BIAKPUTTS BUHHO-
TYpPUCTUYHOTO KOMIUIEKCY B perioHi McLaren Vale, a Takox BHU3HA4Y€HO
OpraHizaiiifHO-IIpaBOBl aCIeKTH peecTpallii Oi3Hecy B ABcrpamii. Pesynbratu
JOCIIIJIKEHHS MIATBEPKYIOTh BUCOKY 1HBECTHULIMHY MPUBAOIMBICTH MPOEKTY Ta

Horo HOTGHHiaJ'I I CTAJIOTO €KOHOMIYHOTO PO3BUTKY.

Kniouosi cnosa: eunnuti mypusm, Ascmpanis, McLaren Vale, ineecmuyitinuil

NPOeKm, MINCHAPOOHI ekoHOMIYHI ioHocunu, NPV, SWOT-ananiz



SUMMARY
Fatuieva A. Development and ways of implementation of the international

investment project «Development of wine tourism in McLaren Vale, Australiay

The purpose of this study is to develop an investment project in the field of wine
tourism in one of the most promising regions of Australia - McLaren Vale. The
article analyzes Australia's foreign policy, the current state of its international
economic relations, the investment climate and the industry specifics of the tourism
industry. A SWOT analysis of the competitive environment of the region was
conducted, and key financial indicators of investment efficiency (NPV, IRR, DPP)
were calculated. Based on analytical and statistical data, the feasibility of launching
a wine-tourism complex in the McLaren Vale region was substantiated and the
organizational and legal aspects of business registration in Australia were
determined. The results of the study confirm the high investment attractiveness of

the project and its potential for sustainable economic development.

Keywords: wine tourism, Australia, McLaren Vale, investment project,

international economic relations, NPV, SWOT analysis
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