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AHOTALUS

Aptiox TI'.A. BIoCKOHa/ICHHS KOMILIEKCY MApPKETHHIOBMX KOMYHiKamii
MiINPUEMCTBA i3 32CTOCYBAaHHAM Mepe:Ki [HTepHer.

KBamidikamiitna po6oTa mpucBsSY€Ha aHai3y Ta BJOCKOHAJICHHIO KOMILIEKCY
MapKeTUHTOBUX KOMyHikamiii mignpuemctBa TOB — «Crtomatonoris  MJEHT
Kam’siHCbKe» 3 aKIIEHTOM Ha BUKOPHUCTaHHS HUQPPOBUX I1HCTPYMEHTIB. Y poOOOTI
PO3MJISTHYTO TEOPETUYHI 3acaJyd MApKETUHTOBHUX KOMYHIKaIlliii, TPOBEACHO OIIHKY
TISIBHOCT] MIJIPUEMCTBA, aHANI3 PUHKY CTOMATOJOTIYHUX TOCIYT, CETMEHTYBaHHS
criokuBadviB, a Takok SWOT-anami3z. Ha ocHOB1 BUSBIEHHX MTPOOIEM 3alIPOTIOHOBAHO
HU3KY MPaKTUYHHUX 3aXO0[I1B, cepell AKUX: BIpoBakeHHs SEO-onTtumizaliii, po3BUTOK
SMM, cTBOpeHHsI CUCTeMH email-MapKeTHHTY, ONTUMI3aIlid CalTy MiAIPUEMCTBA Ta
pO3p0oOKa MapKETUHTOBOTO OIOJKETY MJId HU(PPOBUX KOMYHIKAIIA. 3ampornoHOBaH1
pILIEHHS OPIEHTOBAHI HAa MOKPAIIEHHS IMIJKY KIIIHIKH, 3MIITHEHHS 3B’ A3KY 3 KIIIEHTaMU
Ta MiIBUIICHHS €EKTUBHOCTI MAPKETUHTOBUX KaMMaH1i y HU(PpOBOMY cepeIOBHIIII.

Kuo4oBi cioBa: MapkeTHMHIOBI KOMYHiKallli, iHTepHeT-mapketunr, TOB
«Cromatonoris  MJIEHT Kawm’suceke», email-mapketunar, SWOT-aHami3, cair,
cTpaTerisi, KOMyHIKallii.

ABSTRACT

Artiukh G.A. Improving the marketing communications complex of the
enterprise using the Internet.

This qualification work is devoted to the analysis and improvement of the
marketing communications complex of the enterprise LLC "Dentistry MDENT
Kamianske" with an emphasis on the use of digital tools. The work considers the
theoretical principles of marketing communications, an assessment of the enterprise's
activities, an analysis of the dental services market, consumer segmentation, and SWOT
analysis. Based on the identified problems, a number of practical measures are proposed,
including: implementation of SEO optimization, development of SMM, creation of an
email marketing system, optimization of the enterprise's website and development of a
marketing budget for digital communications. The proposed solutions are aimed at
improving the image of the clinic, strengthening communication with customers and
increasing the effectiveness of marketing campaigns in the digital environment.

Keywords: marketing communications, internet marketing, LLC "MDENT
Dentistry Kamianske", email marketing, SWOT analysis, website, strategy,
communications.
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