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AHOTALIA

bapabanuux M.B. Boockonanenus mapkemunz080i OislibHOCHI RIONPUEMCIEA.

B kBamidikamiiiHii poOOTI PO3MISHYTO TEOPETHYHI acCMeKTH OpraHizailii
MapKETUHTOBO1 JISUVIBHOCTI MIANPUEMCTBA, & CaM€ JTOCTIIKEHO MOHSTTS «MAPKETUHI,
«CTpaTerisi MAPKETUHTY», «YIPABIIHHSI MapKETUHTOM» TOIIO. BU3HAY€HO METOM0IOTi0
OIIHIOBAHHS €(EKTUBHOCTI YIpPaBIiHHA MapKETUHIOM Ha MIANPHEMCTB, BHU3HAUYCHO
eTary MapKETHHTOBUX CTPATETiH.

ABTOpOM TpoaHaiizoBaHo opranizaiito mapketunry B TOB «IEHTP IIIMHA
['PYIl» ™. [uinpo. Po3misHyTa 3arajibHa XapakTEepUCTHKa JaHOTO MiANPUEMCTBA,
BU3HAYEHO MApKETUHTOBl CTpaTerii, AOCTIIKEHO KOHKypeHTocmnpoMoxkHicTe TOB
«IEHTP IIMHA TI'PYIl» na punky. BuznaueHo ctpareriyHuil aHaji3 MapKeTUHIOBOI
nmisnmbHOCTi  mianpuemctBa TOB «HEHTP HIMHA TI'PYIl», a came 3mailicHEHO
PEST-ananiz, SWOT-ananis.

VY kBamidikamiiHii poOOTI aBTOpOM pO3MIAHYTH mpoOnemHl mnutanHs TOB
«IEHTP HIMHA TIPYIl» Ta uuigxu BAOCKOHAJEHHS OpraHizaiii MapKEeTHUHIOBOI
TISTTBHOCT1 TIANPUEMCTBA. Bu3HaueHO onTuMizalli OrOKETyBaHHS MapKETHHTOBHUX
KOMYHIKAII1i.

Ki104oBi cji0Ba: MapKeTHWHT, CTpaTerisi MapKETHHTY, YMPABIiHHS MAapKETHHTY,
MapKEeTUHTOBa IiSUTbHOCTh, KOHKYpeHTOoCcTHpoMokHICcTh, TOB «IIEHTP ILIMHA T'PYII»,

cTpareriyauil anams, PEST-anani3, SWOT-ananis.

ABSTRACT

M.V. Barabanchik Improvement of marketing activities of the enterprise.

In the qualification work, the theoretical aspects of the organization of the
marketing activities of the enterprise were considered, namely, the concepts of
"marketing", "marketing strategy", "marketing management", etc. were studied. The
methodology for evaluating the effectiveness of marketing management at enterprises 1s

defined, the stages of marketing strategies are defined.



3

The author analyzed the organization of marketing in CENTER-SHINA GROUP
LTD in Dnipro. The general characteristics of this enterprise were considered,
marketing strategies were determined, and the competitiveness of CENTER-SHINA
GROUP LTD on the market was investigated. A strategic analysis of the marketing
activity of the CENTER-SHINA GROUP LTD enterprise was determined, namely, a
PEST analysis and a SWOT analysis were carried out.

In the qualification work, the author considered the problematic issues of
CENTER-SHINA GROUP LTD and ways to improve the organization of the company's
marketing activities. Optimizing the budgeting of marketing communications has been
determined.

Keywords: marketing, marketing strategy, marketing management, marketing
activity, competitiveness, CENTER-SHINA GROUP LTD, strategic analysis, PEST
analysis, SWOT analysis.
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