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AHOTALNIA

Taspew 1. C. KouxypenmocnpomoxcHicms npoOyKyii nionpuemcmea i
PO3pooOKa 3ax00i8 Wooo ii niosUUeHHsL.

Pobora PO3MOYNHAETHCS 3 BUBYEHHS  TEOPETHUYHHX aCIEeKTIB
KOHKYPEHTOCIIPOMOXKHOCTI, 1i BU3HAUEHHS Ta KJIIOYOBUX KOMITOHEHTIB. [licis 1mporo
IPOBOAMTHCS aHali3 PUHKOBUX TEHICHIIM, BUMOI CIIOXHBA4YiB Ta TOBEIIHKU
KOHKYPEHTIB, 10 JI03BOJISIE 3pO3YMITH TTOTOUHY MO3UINIO MiAMIPUEMCTBA HA PUHKY.

Ha ocHOBI oTpumaHuX HmaHUX pO3pOOISIOTECA KOHKPETHI 3aXoau ISt
IIJBHUINCHHS KOHKYPEHTOCIPOMOXKHOCTI mpoxaykiii. Ile Bkmogae po3poOKky
IHHOBAI[IMHUX  PINICHb, BIPOBA/DKCHHS HOBUX TEXHOJOTIH, YIOCKOHAJICHHS
BUPOOHMYMX TMPOLECIB, MIABHIIEHHS SKOCTI MPOAYKIII Ta HAAaHHS KpaIioro
o0ciyroByBaHHsl KJi€HTaMm. J[0o 1bOro TakKOX JOJAEThCA aHajl3 MOXJIMBOCTEH
ajanTariii 10 3MiH Y PHHKOBHX YMOBaXx Ta IIBUIKOTO PearyBaHHS HA 3MiHH MOIIUTY.

KuirouoBi  cji0Ba: KOHKYPEHTOCIIPOMOXHICTh MPOAYKLIi, MiANPUEMCTBO,
M1BUINCHHS, 3aX0/I4, aHA13, PUHKOBI TEHACHIIII, BAMOTH CIIOKMBa4iB, KOHKYPEHTH,
1HHOBAIII1, TEXHOJIOT1i, BUPOOHMUUI TPOIECH, SKICTh, OOCIYyrOBYBaHHS, ajamnTallis,
MOMUT, PEKOMEH IAII1].

SUMMARY

Gavresh 1. S. Competitiveness of the company's products and the development
of measures to increase it.

The work begins with the study of theoretical aspects of competitiveness, its
definition and key components. After that, an analysis of market trends, consumer
requirements and competitors' behavior are carried out, which makes it possible to
understand the current position of the enterprise on the market.

On the basis of the received data, specific measures are developed to increase
the competitiveness of products. This includes developing innovative solutions,
implementing new technologies, improving production processes, improving product
quality, and providing better customer service. An analysis of the possibilities of
adaptation to changes in market conditions and rapid response to changes in demand
is also added to this.

Keywords: product competitiveness, enterprise, promotion, measures,
analysis, market trends, consumer requirements, competitors, innovations,
technologies, production processes, quality, service, adaptation, demand,
recommendations.
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