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AHOTANIA

brnotaunpka FO.IL.  IligBUIIEHHS CIOXUBYOrO IMONUTY HA KPIMWIbHI
Marepiau.

Y pob6oTi PpO3MISIHYTO TEOPEeTUYHI 1 TMPaKTUYHI aCMeKTU 301IbIICHHS
CIOKMBYOTO MOMUTY Ha KPIMWIbHI MaTepiayid. PO3riasiHyTO cTaH pUHKY KPIMMIBHUX
maTepiaiiB B YkpaiHni. CuCTeMaTH30BaHO BIACTUBOCTI, SIKI XapaKTepU3YIOTh SIKICTh
KPIMUJIBHUX MaTepiaiB.

3anponoHoBaHa T'STH OanbHa OIIHKA SIKOCTI TOBapiB 1 MOCITYT TijJ dYac
npuiiMaHHs ToBapy. lIpoBeneHO TOPIBHSUIBHY OINHKY SIKOCTI  KPIMHJIBHUX
MaTepianiB pi3HUX BHpPOOHUKIB. [IpoBeneHo aHami3 acOPTHUMEHTY KpPIMMIbHUX
BUpPOOIB.

PO3rnsiHyTO BIUIMB YIIakOBKM TOBapy Ha CHOKMUBYMM MOINMT. 3aIPOIIOHOBAHO
HOBUH NH3allH €TUKETKHU KPIMUJIBHUX MaTeplajiB Ta JOCHIIKEHO i1 eEeKTUBHICTD
1010 TT1JIBUIIICHHS MTOMUTY MOKYIIIB.

Kiro4oBi cioBa: KkpinmwibHI MaTepiaiu, SKICTh, aCOPTUMEHT, MOMUT, JU3aiH
€TUKETKH.

SUMMARY

Blotnitskaya Yu.P. Increasing consumer demand for fasteners.

The theoretical and practical aspects of increasing consumer demand for
fasteners are considered in the paper. The market of fasteners in Ukraine is
considered. Properties that characterize the quality of the fastening materials are
systematized.

A five-point evaluation of the quality of goods and services offered at the
time of acceptance is offered. A comparative assessment of the quality of fasteners
of different manufacturers was carried out. The assortment of fasteners was
analyzed.

The influence of packing of the goods on consumer demand is considered. A
new design of the fastening label was proposed and its effectiveness in increasing
customer demand was investigated.

Keywords: fasteners, quality, assortment, demand, label design.
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