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AHOTAILA
®inarenko M.P [locnimkeHHss aCOPTUMEHTY Ta SKOCTI MPOJOBOJIBUUX
TOBapiB PI3HUX BUPOOHHUKIB HA TOPTOBEIHHOMY ITiITPHUEMCTBI

KBaniikamiiiny poOOTy NpPUCBSIYEHO YIPABIIHHIO aCOPTUMEHTOM

pO3IIpIOHUX TOPrOBUX IMIANMPUEMCTB, Ha TMPHUKIaAl Mepexi cynepmapkerieB TOB
«CUIBITIO-®Y 1». Posraspatorbes nOpUHOMNKE  (GOPMYBaHHS aCOPTUMEHTHOT
MOJTITUKH 33JJ0BOJICHHS TTOTPEO KITIEHTIB 1 301IbIIICHHS MPOJIaXKIB.
JlocnmiKy€eTbecs  poJib MIMPOTH Ta PI3SHOMAHITHOCTI ACOPTHUMEHTY, a TaKOXK
HEOOX1IHICTh TOCTIHHOTO OHOBJICHHS Ta ajamnTallii /10 PUHKOBHUX YMOB, IO
3MIHIOIOTHCSI. AHANI3YIOTBCA CTpaTerii SIKOCTI, KOHKYPEHTHHX I[IH Ta aKIliH.
HarosonryeThscsi Ha BaXKJIMBOCTI MOHITOPUHTY PUHKY Ta IO3ULIOHYBAaHHS KOMIIAHII.
PosrnsnaioTeesa cydacHi MeToau MepueHaan3uHry. PoboTa BkiItouae pekoMeHaani
10J10 MOKPALIEHHS! aCOPTUMEHTHO1 MOJIITUKH Yepe3 MApKETUHIOB1 TIOCHIIKEHHS Ta
ONTHUMI3alil0 AaCOPTUMEHTY. AKLEHT 3pO0JIEHO Ha CTPATEriyHUM MAX1J [0
dhopMyBaHHS aCOPTUMEHTY. J{a€ThCs OlIHKA BAXKJIUBOCTI ITUX 3aXO01B JJIsI CTIMKOCTI
Ta KOHKYPEHTOCIIPOMOKHOCTI. [Iporno3uiii MoxxyTh OyTH KOpUCHUMH ISl (PaxiBIIiB
pO3Api10HOT TOPTiBII.

KarouoBi cjoBa : onrtumizaiis acoOpTUMEHTY, OHOBJIEHHS AacOPTUMEHTY, MeEpYeHJai3iHr,
MOHITOPHHT PUHKY, KOHKYPEHTOCIIPOMOXKHICTb, PO3/p10H] TOProBi MIANPUEMCTBA

SUMMARY
Filatenko M.R. Research on the assortment and quality of food products of
various producers in the trade enterprise

The thesis focuses on the management of product assortment in retail enterprises,
using the supermarket chain TOV "SILPO-FOOD" as a case study. It examines the
principles of assortment policy formation to meet customer needs and increase sales.
The role of assortment breadth and diversity, as well as the necessity of constant
updating and adaptation to changing market conditions, are explored. Strategies
related to quality, competitive pricing, and promotions are analyzed. The importance
of market monitoring and company positioning is emphasized. Modern
merchandising methods are considered. The thesis includes recommendations for
improving assortment policy through market research and assortment optimization.
Emphasis is placed on a strategic approach to assortment formation. The
significance of these measures for the sustainability and competitiveness of the
enterprise is assessed. The proposals can be useful for retail trade and assortment
management professionals.

Key words: Assortment Optimization, assortment update, merchandising, market monitoring,
competitiveness, retail trade enterprises
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