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SUMMARY

Krutiy Y. Y. Development of marketing activities to promote the product on the
Internet

In the qualification work, the theoretical and methodological foundations of the
development of mmarketing measures for promotion on the Internet were considered,
an analysis of the marketing activity of the enterprise was carried out, recommendations
were developed for improving the promotion on the Internet of the enterprise "Elite
Models Ukraine™. For the model agency Elite Models Ukraine, taking into account its
features, it was proposed to implement new measures for promotion on the Internet,
and optimization of the agency's social networks was also carried out.

Keywords: promotion on the Internet, analysis of marketing activity,
segmentation, effectiveness of promotion on the Internet, content marketing, contextual

advertising, social networks, marketing activity of the enterprise.
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