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AHOTANIA*

Tonosuuys FO.C. Mapkemuneosa OisibHIiCMb RIONPpUEMCMEA MA WAAXU il
BUDIULEHHA

B 6axanaBpcekiit poOOTI pO3TISHYTO TEOPETHUYHI Ta METOAMYHI OCHOBH CYTHOCTI
opraHizaiii Ta KOHTPOJK MapKETHMHTOBOI MIsJIBHOCTI MIJANPUEMCTBA, 3I1ACHEHO
MapKETUHTOBUN aHalli3 MIANPUEMCTBA, BU3HAYEHI MPOOJIEMHI MUTAHHS ,Ta BpaxOBaHi
npu  po3poOill peKOMEHJaIli MO0 BIOCKOHAJEHHS OpraHiszaiii MapKeTHHTOBOI
mistbHOCTI mignpuemcTBa ««Vega Telecommunications Group ».3 ypaxyBaHHSIM
cnenudiku HagaHHsa nmocayr mianpueMmcTBoM «Vega Telecommunications Group » Ta
KOHKYPEHTHUX YMOB 3allpONIOHOBAHO BIPOBA/XKEHHS OpraHizallii BTy MapKETHHTY,
PEKOMEHI0OBAHO MTPOBOJAUTH MAPKETUHTOBUHN ayUT MISJIbHOCTI BJACHUMHM CUJIaMU JIBi4i
Ha PIK Ui , [0 CHOPHUSATUME MiABUIIEHHIO KOHKYPEHTOCIPOMOXKHOCTI HIANPUEMCTBA
«Vega Telecommunications Group »Ha puHKY.

KurouoBi cjioBa: oprasizaiis MapKETUHIOBOI ISUIBHOCTI MIANPHUEMCTBA,
KOMIUIEKC ~MapKETHUHTY, KOHTPOJb MAapPKETHMHTOBOI JISUTBHOCTI  IMIANPUEMCTBA,

MapKETUHIOBUH aHami3 NiAIPUEMCTBA, MAPKETUHTOBUM ayauT.

SUMMARY

Holovchist Y.S. Marketing activity of the enterprise and ways of its decision

The theoretical and methodical bases of the essence of the organization and
control of marketing activity of the enterprise are considered in the qualifying bachelor's
work, the marketing analysis of the enterprise is carried out, problem questions are
defined, and the recommendations on improvement of the organization of marketing
activity of the enterprise "Vega Telecommunications Group" are considered.Taking into
account the specifics of providing services by "Vega Telecommunications Group™ and
competitive conditions, it is proposed to implement the organization of the marketing
department, it is recommended to conduct a marketing audit twice a year, which will
increase the competitiveness of "Vega Telecommunications Group™ in the market.

Keywords: business marketing companies, marketing mix, marketing control of

the enterprise, the enterprise market analysis, marketing audit.
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