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AHOTALIISA

ITop6oBchkuit  M.A. BuxopuctanHs e(GEKTUBHUX MapKETHUHTOBUX
CTpareriii B ynpaBJliHHI OpPraHi3alli€ro.

B poOoti 3amponoHOBaHO MLUISIXM YAOCKOHAJIEHHS MapKETHHIOBHX
CTparerii B ympaBliHHI opraHizarieto. [IpoBemeno anami3z eQ(EeKTHBHOCTI
nmotouHoi mapkerunroBoi crparerii  [IpAT «OOGomoHB» B  ympaBiiHHI
opraHizami€ero  Ta  po3poOJEHO  TPOMO3WINI  MOAO0  YIOCKOHAJICHHS
MapKETUHIOBUX CTpaTerii B yIpaBIiHHI OpraHi3aui€ro. 3anponOHOBAHO
IHBECTHULIIITHUI MTPOEKT MIJBUILEHHS €()eKTUBHOCTI MAPKETUHIOBUX CTpATErii B
ynpasiiaHi [IpAT «O60m0Hb».

KBamidikamiitHa podoTa CKJIagaeThCcsi 3 TPHOX PO3MLIIB, LUIFOCTpOBaHa 15
TaONMUIsIMU 1 2 pUCYHKaMH, B TMPOLECI HANUCAaHHA BHUKOPHUCTaHO 68
JTEpaTypHUX JHKEpeE.

KinrouoBi cimoBa: MapkeTHHI, CTparerii, MapKEeTHMHIOBI CTpaTertii,
yIpaBIiHHS OpraHi3aIli€ro, pekjiaMa, MapKeTHHTOB1 3aX0/IH.

SUMMARY

Horbovskyi M. A. Use of effective marketing strategies in organization
management.

The work offers ways to improve marketing strategies in organization
management. An analysis of the effectiveness of the current marketing strategy
of PrJSC "Obolon" in the management of the organization was carried out, and
proposals were developed to improve marketing strategies in the management
of the organization. An investment project to improve the effectiveness of
marketing strategies in the management of PJSC "Obolon" is proposed.

The qualification work consists of three sections, illustrated with 15
tables and 2 figures, 68 literary sources were used in the writing process.

Keywords: marketing, strategies, marketing strategies, organization
management, advertising, marketing activities.
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