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AHOTAIUS

Cupota K.}O. ToBapo3HaBua OIliHKa SKOCT1 JUTAYOTO B3YTTS Ta aKTHUBI3allisl HOTO
MPOJIAXy Y CTeIliaTi30BaHOMY Mara3uHi.

Y poOOoTi PO3MISIHYTO TEOPETHYHI 1 MPAKTHYHI ACTEKTH OCOOIMBOCTEH PHUHKY
JUTSYOTO B3YTTS, TOCHIIPKEHO CTaH Ta TEHJEHIli HOoro po3BUTKY, BU3HAYEHO OCHOBHI
CKJIaZI0B1 (JOPMYBaHHSI SIKOCTI 1 aCOPTUMEHTY TUTAYOTO B3YTTH.

[IpoBeaeHO MOCIIIKEHHS SIKOCT1 IUTSYOTO B3yTTA Y CIElialli30BAHOMY MarasuHi.
[IpoanasnizoBaHi OCHOBHI IMOKa3HUKHU ACOPTUMEHTY JUTSYOTO B3YTTS.

Po3rnsHyTO BIUIMB pekIaMHO-1H(pOpMaliiiHuX 3aco0iB Ha MPOIEC MPOAAKY.
HocnimxeHo eheKTUBHICTD peKiIaMHO-1H(pOopMaIiiHUX 3ac00iB 1HHOPMYBaHHS KIIEHTIB
JUTSL aKTUBI3aL1s TPOJIaXKy IUTSYOTO B3YTTA y CHEIl1ali30BaHOMY Mara3uHi.

KirouoBi crmoBa: pUHOK AWTAYOTO B3YTTHA, SKICTh, ACOPTHMEHT, PEKJIAMHO-

1H(opMmarliiiHi 3aco0H, METOJT CIIOCTEPEIKCHHS.

SUMMARY

Syrota K.lu. Commodity evaluation of the quality of children's shoes and activation
of their sale in a specialized store.

The paper examines the theoretical and practical aspects of the characteristics of
the children's footwear market, examines the state and trends of its development,
determines the main components of the quality and assortment of children's footwear.

A study of the quality of children's shoes in a specialized store was conducted. The
main indicators of the assortment of children's shoes are analyzed.

The impact of advertising and information media on the sales process is considered.
The effectiveness of advertising and informational means of informing customers to
increase the sale of children's shoes in a specialized store has been studied.

Keywords: children's footwear market, quality, assortment, advertising and

informational means, observation method.
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