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AHOTALIA

Obpsodina 0. 1. Po3pobra mapkemunzo8ux 3axo0ié w000 6U8eOeHHsl HaA PUHOK
HOB020 MO8aApy.

B xBanmidikaiiitHiit poOOTi pO3IIISIHYTO TEOPETUKO-METOANYHI 3acaid pO3pOOKH Ta
MapKETUHTY HOBHMX TOBapiB, 3JIHCHEHO aHajll3 MapKETUHTOBOIO CepeoBHUIIA
nignpuemctda TOB «bio-papma JITd», po3poOiaeHO MapKETHHTOBI 3aXO0Jd II0J0
BHBEJICHHS HOBOT'O TOBapy iHransropa «Bmnox» minnpuemctsa TOB «bio-®apma JIT».
3 ypaxyBaHHsaM crenudiku npoaykiii mignpuemcrBa TOB  «bio-®apma» Ta
KOHKYPEHTHUX YMOB 3alpONOHOBAHO BHUKOPHUCTOBYBAaTH OaHEpHY pekjamy st
POCYBaHHS MPOJYKIIii, 3BEPHYTH yBary Ha pPO3pOOKY Ta YAOCKOHAJIEHHS BIACHOTO
CalTy, y4acTh Y BUCTaBKax IO CIIPUSATUME MiABUIICHHIO KOHKYPEHTOCIIPOMOKHOCTI Ta
BIi3HaBaHOCTI Openay mianpuemctsa TOB «bio-dapmay Ha pUHKY.

KarouoBi cjoBa: HOBHMII TOBap, MAapKETHMHIOBI 3aXOJd, MAapKETHUHIOBE
CepellOBUIIE, BUBEJICHHS Ha PUHOK, (papMalleBTUYHUN PUHOK, IPOCYBAHHS, IHTAJISTOP

SUMMARY

Obriadina Y. 1. Development of marketing measures for the launch of a new
product.

The qualification work examines the theoretical and methodological bases for the
withdrawal of a new product of Bio-Pharma LLC, analysis of the marketing environment
of the enterprise Bio-Pharma LTD, marketing activities for the removal of a new product
of the inhaler "Breath" of the enterprise Bio-Pharma LTD. Taking into account the
specifics of the products of the company Bio-Pharma LLC and the competitive
conditions, it is proposed to use banner advertising to promote the products, pay attention
to the development and improvement of its own site, participation in exhibitions that will
increase the competitiveness and brand awareness of the enterprise of Bio-Pharma LLC
in the.

Keywords: new product, marketing activities, marketing environment, marketing,
pharmaceutical, market, promotion, inhaler
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