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AHOTAIUS

Kyainivenko K.B. MapkeTnHrose IOCTIIKEHHSI KOHKYPEHTOCIPOMOKHOCTI
TOPriBeJbHOI MAPKH TA OCHOBHI HANPSIMKM il MiABUIIICHHS.

Ksamidikamiitna po6oTa mpucBsIUYeHa BUBYCHHIO TEOPETUUHHUX 3acajl Ta MPAKTHIHUX
aCTEKTIB KOHKYPEHTOCIPOMOXHOCTI TOProBOi Mapku. PO3risiHyTO TEOpEeTHYHI OCHOBH
MapKETUHTOBUX JOCII’KEHb KOHKYPEHTOCIIPOMOKHOCTI. [IpoananizoBaHO MapKeTHHTOBE
cepenouiie TM  «Vladi  Toys». [lpencraBieHi  HampssMu  IiABUIICHHS
koHkypenrocnpomoxuocti TM «Vladi Toys». B mporieci po6oTu 3p001eHO BUCHOBKH Ta
NPOMO3HUIIIi 100 TMOKpAIIeHHs  KOHKypeHTocrnpoMmoxkHocTi TM  «Vladi Toys».
PesynbpTaTi po3po00oK MOXKYTh OYTH BUKOPUCTaH1 B MPAKTUYHIM MapKETUHTOBIH A1STILHOCTI.

Kirouosi cjaoBa: TOpProBa Mapka, MapKETHUHI'OB1 JOCTIIKEHHS
KOHKYPEHTOCIPOMO>KHICTh, BIII3HAHICTh TOPTOBOI MapKHU.

SUMMARY

Kulinichenko K.V. Marketing Research on Brand Competitiveness and Main
Directions for Its Enhancement.

This qualification work is dedicated to studying the theoretical principles and practical
aspects of the competitiveness of a trade brand. The theoretical foundations of marketing
research on competitiveness are considered. The marketing environment of the *Vladi Toys"
brand is analyzed. Directions for enhancing the competitiveness of the "Vladi Toys" brand
are presented. Conclusions and suggestions for improving the competitiveness of the "Vladi
Toys" brand are made during the work. The results of the developments can be applied in
practical marketing activities.

Keywords: trade brand, marketing research, competitiveness, brand recognition.
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