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AHOTAIIA

Bopona A.JI. MAPKETHMHI'OBI KOMVYHIKAII V TYPU3MI: VKPATHCHKUN TA
3AKOPJIOHHUI JIOCBIJI

OO0’ €eKT nOCHIKeHHs: MApKETMHI'OBI KOMYHIKallii B Typu3Mi

[IpenMeT mocmimkeHHs: YKpaiHChKHI Ta 3aKOPAOHHUHN MOCBII MapKETHHTOBHUX KOMYHIKaIliid B
TYpU3MI.

Merta poOOTH: aHai3 YKpaiHCHKOI'O Ta 3aKOPJOHHOIO JAOCBiTy MAapKETHHTOBHX KOMYHIKAIliil y
TYpH3MI.

Opep>kaHi BUCHOBKM Ta iX HOBH3HA: BUAUIEHO OCOOIMBOCTI MApKETHHIOBMX KOMYHIKallld B
TYpUCTUYHIH cdepi.

XapakTepHa OCOOJMBICTh PEKJIaMHU SIK OJHOIO 3 OCHOBHMX IHCTPYMEHTIB MapKETHHIOBUX
KOMYHIKamiii —y cdepl TypusMy BHU3HAYAETHCA CHEMU@IKOI0 SK caMOi peKiIaMH, Tak 1
0COOJIMBOCTSIMM Taity31 Ta il IPOIYKTY (TypHUCTHUYHOIO IPOAYKTY).

MapKETUHTOBI KOMYHIiKallii B TYpPHCTHYHIM oOpraHizamii — II€ KOHIIENIis, 3TiTHO 3 SKOI
Oprasizallisi peTejibHO PO3IJISAJIa€ Ta KOOPAUHYE YHCIACHHI KaHalu KOMYHIKAIlii s po3poOKH
YITKOI'0, ITOCJI1IOBHOT'O Ta MEPEKOHIMBOr0 IPECTaBICHHS opraHizauii Ta ii npoayKTiB (TOBapiB,
nocnyr). OCHOBHa MeTa TaKuX KOMYHIKalli — TMpPOJEMOHCTPYBaTH KOHTAaKTHHM TpyIlaMm
HaWBaXXJIMBIII XapaKTEPUCTUKU TYPIPOAYKTY.

Byno nmpoaHasizoBaHO iCHYI04i MapKETHHI OBl KOMYHIKaIlii B koMmaHii «Bictana»

Kommnanis mae 4iTki npaBuia oOcayroByBaHHs KJi€HTiB. [lopTpeT ocHOBHOI 1IIbOBOT ayquTopii
kommnaHii «Bictana»: 1) PiBeHb 10X01y — BUCOKHI, cepeaHiil 1 HXKYE CepeTHbOr0, HU3bKUMU. 2)
CimeiiHnii cran — 3a3BHuail ciM's 3 ABOX-4O0TUPHOX ocib. 3) Pobora, mpodecis — Haituacrime —
013HecMeHH, puBaTHI nianpuemi. 4) 'eorpagia — memkanui {xinpa ta odsaacti. 5) CTUIIb KUTTS
— EHepriiiHa, aKTUBHA JIIOJINHA, 3aiiMa€ThCSl TOPriBiIel0 ab0 YIPaBIIiHCHKOIO MisUTbHICTIO, YacTO
NpaIioe y BUXIMHI Ta CBSATKOBI JHI, CTeXHUTh 3a CBOIM IMiDKeM, BimuyBae Opak 4Yacy Ha
BIJIIIOYHMHOK 1 CIM'I0, CIIPHHHATINBA 10 HOBUHOK, CKEITUYHO CTABUTHCS JJO PEKIIAMH.

Pe3ynbTatu nociimpkeHHs MOXYTbh OyTH BUKOPHUCTaHI B IIpOLIE€Cl YIPABJIHHS MiANPHEMCTBAMU
TYpPUCTHYHOI Tajy3i, 30KpeMa JUIsl yJIOCKOHAJIGHHS IIPOIeCYy MapKETHHTOBHUX KOMYHIKAIliK
TYPUCTUYHOI KOMIIaHIi.

Junnomua po6ota: 76 c., 4 puc., 11 tabm., 40 mxepen.

Kito4oBi croBa: MapKkeTHHT, KOMYHIKAIIi1, IMIJIK, ayAUTOPisl, peKIaMa, CTpaTeris.



SUMMARY

Boroda A.P MARKETING COMMUNICATIONS IN TOURISM: UKRAINIAN AND
FOREIGN EXPERIENCE

The research object is marketing communications in tourism

The research subject is Ukrainian and foreign experience of marketing communications in tourism.
The research paper aims is analyse the Ukrainian and foreign experience of marketing
communications in tourism.

The scientific novelty of the study: he features of marketing communications in the tourism sector
are highlighted.

A characteristic feature of advertising as one of the main tools of marketing communications in
the field of tourism is determined by the specifics of both advertising itself and the characteristics
of the industry and its product (tourism product).

marketing communications in a tourism organisation is a concept according to which an
organisation carefully considers and coordinates numerous communication channels to develop a
clear, consistent and convincing presentation of the organisation and its products (goods, services).
The main goal of such communications is to demonstrate the most important characteristics of the
tourism product to the contact groups.

We analysed the existing marketing communications at Vistana.

The company has clear rules of customer service. Portrait of the main target audience of Vistana:
1) Income level - high, middle and below average, low. 2) Marital status - usually a family of two
to four people. 3) Job, profession - most often businessmen and private entrepreneurs. 4)
Geography - residents of Dnipro and the region. 5) Lifestyle - energetic, active person, engaged in
trade or management activities, often works on weekends and holidays, monitors his/her image,
lacks time for rest and family, is receptive to new products, and is sceptical about advertising.
The results of the research can be used in the process of managing enterprises in the tourism
industry, in particular, to improve the process of marketing communications of a travel company

The degree paper amounts 76 pages. It is illustrated with 4 fig., 11 tables; 40 references are used.

Keywords: marketing, communications, image, audience, advertising, strategy.
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