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AHOTANIA

JluropoB I.0. Po3podka mapkeTHHIOBOI crparerii AJs MNPOMHCJIOBOIO
MiINPHUEMCTBA.

KBamidikamiitna poOoTa MpUCBSIYEHA TEOPETUYHOMY OOIPYHTYBaHHIO Ta
MPaKTUYHIN po3po0I1li MAapKETHUHTOBOI CTpaTerii AJisi mpoMucioBoro mianpueMmcrsa TOB
«AB w™eran rpym». Po3misHyTro TeoperuuHi 3acaaud (OpMyBaHHS MAapKETHHTOBHX
cTpareriii Ha punky B2B. IIpoananizoBaHe BHYTpIIIHE Ta 30BHIIIHE MapKETHHTOBE
cepenoBuiie TOB «AB weran rpym», 3IIHCHEHO OLIHKY KOHKYPEHTHHX MO3MIIN
komnadii. [IpencraBneHi HapsiIMU BAOCKOHAJIIEHHSI PUHKOBO1 JiSTIBHOCT1 Yepe3 CEPBICHY
mudepeniianiro Ta mudposizaniro. B mporeci poGoTu po3poOIeHO MapKETHHTOBY
CTparerito, OOIPYHTOBAaHO BUOIp IIIJILOBUX CEIMEHTIB Ta 3alpONOHOBAHO KOMILIEKC
MapKeTHHTY B MeXaX peasi3aliii MapKeTUHIOBO1 cTparerii. Pe3ynbratu po3po00K MaroTh
MPaKTUYHY LIHHICTh Ta MOXXYTb OyTH BUKOPHCTaH1 B AISUIbHOCTI MiANPUEMCTBA.

Ku110uoBi cj10Ba: MapKeTMHIOBAa CTpaTerisi, IPOMUCIOBE MHiAIMPUEMCTBO, PUHOK

MCTaJIOIIPOKATY, KOHKprHTOCHpOMO)KHiCTB, CCFMCHTaHiH, KOMIIJICKC MApKCTUHTY.

SUMMARY

Lyiurov H.O. Development of marketing strategy of an industrial enterprise.

The Master’s thesis 1s devoted to the theoretical substantiation and practical
development of a marketing strategy for the industrial enterprise LLC “AV Metal Group™.
The theoretical bases of marketing strategy formation in the B2B market are considered.
The internal and external marketing environment of LLC “AV Metal Group” is analyzed,
and the company's competitive positions are assessed. The directions of improving market
activity through service differentiation and digitalization are presented. In the course of
work, a marketing strategy was developed, the choice of target segments was justified,
and a marketing mix was proposed. The results of the development have practical value
and can be used in the activities of the enterprise.

Keywords: marketing strategy, industrial enterprise, metal market,

competitiveness, segmentation, marketing mix.
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