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AHOTAIIA

Heuunopenko C.O. Ilnsxu yAOCKOHaJEHHS €IEKTPOHHOI TOPTIBII
m0OyTOBOIO TEXHIKOIO.

Y poOOTI pO3TIIIHYTO TEOPETHYHI ACTICKTH OpTaHi3aIlii eJIEKTPOHHOT TOPTiBIIi
noOyTOBOIO TexHIKOI0. [[poaHanizoBaHO CydyacHU CTaH PUHKY TOOYTOBOI TEXHIKU
B YKpaiHi, BU3HaYE€HO OCOOJMBOCTI (PYHKIIOHYBaHHS €JIEKTPOHHOI KOMepUli B
bOMY CErMEHTI, a TaK0X JOCIIIP)KEHO HOPMAaTUBHO-IIPABOBI BUMOTH 1O SIKOCTI
TOBApIB 1 PEryJIIOBaHHA €JIEKTPOHHOI TOPTIBIIL.

[Iposeneno nocmimkenHs gisnmbHocTi TOB “COMFY” gk omHOro 3 mijepis
PUHKY €JIEKTPOHHOT KOMepIIii MOOYTOBOIO TEXHIKOI0. OIIHEHO ACOPTUMEHT 1 SKICTh
TOBAPIB, K1 Peani3yloThCsa Yepe3 OHJIalH-KaHAU, BUSBIICHO KJIOYOBI NpOOIEeMH Ta
Oap’epu PO3BUTKY €JICKTPOHHOI TOPTiBIIl HA MPUKIIAIl MiAIPHEMCTBA.

3anponoHOBAHO NUISAXU BAOCKOHAJIEHHS €JEKTPOHHOI TOPTIBJI MOOYTOBOIO
TEXHIKOIO, 30KpeMa BIPOBA)KCHHS 1HHOBAIIMHUX TEXHOJIOT1HM, MEepCOHaI3aIlis
CEepBICY Ta MOJIMIICHHS KIIEHTCHKOTO MOCBiAy. Hamano mpakTudHi pekoMeHaaiii
1010 MMiABUIICHHS €(pEKTUBHOCTI OHIANH-TIPOAXI.

KirouoBi crioBa: enekTponHa Topriis, mooytosa texuika, TOB “COMFY”,
IHTEPHET-NIPOIaX1, KIIIEHTCHKUII CepBiC.

SUMMARY

Nechiporenko S.0. Ways to Improve E-Commerce of Household Appliances.

The paper considers the theoretical aspects of organizing e-commerce in the
household appliances sector. The current state of the household appliances market
in Ukraine is analyzed, and the features of e-commerce functioning in this segment
are identified. Legal and regulatory requirements for product quality and electronic
commerce in Ukraine are also explored.

The study investigates the operations of LLC “COMFY” as one of the leading
companies in the household appliances e-commerce market. The assortment and
quality of products sold through online platforms are assessed, and the main
challenges and barriers to the development of e-commerce at the enterprise level are
identified.

The paper proposes ways to improve e-commerce in the household appliances
sector, including the implementation of innovative technologies, enhancement of
customer experience, and service personalization. Practical recommendations are
provided to increase the effectiveness of online sales.

Key words: e-commerce, household appliances, LLC “COMFY”, online
sales, customer service.



SMICT

AHOTAIILA 2
BCTVII Ommodka! 3akiaaka He onpejaesieHa.
PO3ALJT 1

TEOPETUYHI ACIIEKTU OPT'AHI3ALIT EJIEKTPOHHOI TOPTIBJII
ITOBYTOBOIO TEXHIKOIO Ommodka! 3akiaaka He onpeaesieHa.
1.1. AHamni3 puHKY OOYTOBOT TEXHIKH B YKpaiHi Ommnoka! 3akaagka He
omnpejaesieHa.

1.2. CyTHICTB Ta 0OCOOIMBOCTI €IEKTPOHHOI TOPTiBIl TOOYTOBOIO TEXHIKOIO
Ommnodka! 3akiagka He onpeaesieHa.

1.3. Bumoru /10 SIKOCT1 Ta 3aKOHOJIaBU€ PETyJIFOBaHHS €JICKTPOHHOT TOPTiBIIi B
VYkpaini Ommodka! 3akiagka He onpeaesieHa.

PO3/ILI 2

JNOCJIIJUKEHHS ACOPTUMEHTY TA SIKOCTI IIOBYTOBOI TEXHIKU,
11O PEAJIIBYETHCA TOB “COMFY” Ommodka! 3akiaaka He onpeaesieHa.

2.1. Anam3 gismieHocTi TOB “COMFY™ B cepi enexTporHoi Topriiai  Ommodka!
3akiajka He onpeaeseHa.

2.2. ToBapo3HaBua o1iHka skocTi mooytoBoi TexHiku TOB “COMFY” Ommuoka!
3akiajka He onpeaeseHa.

2.3. [Ipobnemu Ta 6ap'epu po3BUTKY €IEKTPOHHOT KOMEPIIii Ha MiAMTPHUEMCTBI
Ommuodka! 3akiaaka He onpejaesieHa.

PO3ALJI 3
HIJIAXU YJOCKOHAJIEHHS EJIEKTPOHHOI TOPI'IBJII ITIOBYTOBOIO
TEXHIKOIO TOB “COMFY” Ommnodka! 3akiaaka He onpeaesieHa.

3.1 BukopucTtaHHs iHHOBaLITHUX TEXHOJOT1H JJIs MOKPAIICHHS OHJIANH-TIPOIaXKiB
Ommuodka! 3akiaaka He onpejae/ieHa.

3.2. [ominmieHHs KIEHTCHKOTO JOCBIAY Ta MEPCOHAII3AIlIS CEPBICY Omnodka!
3akiajka He onpeaeseHa.

BUCHOBKU TA TTPOITO3ULIII Ommnodka! 3akiaaka He onpeaesieHa.
CITMCOK BUKOPUCTAHUX XEPEJI 59

JOJATKHA Ommnodka! 3akiaaka He onpejaesieHa.






