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AHOTALIA

Hixawxina M.O. Ananiz mikpo ma makpo cepedosuwya niOnpueEMcmada.

B xBamiikamiiiniii poOOTI PO3MISHYTI MOHITTS MIKPO Ta MaKpOCEpeIOBHIINA
HiIPUEMCTBA 1 TEOPETUKO-METOIUYHI OCHOBU iX aHamizy. [licist omisigy eKOHOMIYHHMX
NOKa3HUKIB Mepexi «Cinpro», OyB 3M1HCHEHU perpeciiHuil aHaji3 BIUIUBY MPUPOCTY
KUIBKOCTI MaraswHiB Ta CYKYNHOI TOPriBeJbHOI IUIONII Ha JOXIiJ Ta MNpUOYTOK
nianpueMcTBa. Pe3ynbsratu mokaszanu, 1o komranii «Ciabio» HEOOXiAHO BIAKPUBATH
OlNIbIIIe CynepMapKeTiB, a He POOUTH 1X OUIBIIMMH 32 TUIOMIEIO, TII00 301IBIIUTH TIOXOI!
Ta TOM'AKIIMTH HEraTMBHUN BIUIMB (PAKTOpIB 30BHIMIHHOTO cepeAoBHIna. bymu
3aMpOMOHOBAHI PEKOMEHJAIll MO0 MOAANBIIMX CTPAaTeriyHuX Jiii Ha OCHOBI
Pe3yNBTATIB JOCIIKCHHS.

KuiouoBi cioBa: MikpocepeoBuille, MaKpOCEepeI0BUILe, MAPKETUHIOBUHN aHaI3
MiNPUEMCTBA, pPETPeciHM  aHami3, Mepexa cynepmapkeTiB «Ciabmo», pPHUHOK

MIPOTyKTOBO1 PO3APiOHOT TOPTIBIII.

SUMMARY

Nikashkina M.A. Analysis of the micro and macro environment of the enterprise.

The concept of the micro and macro environment of the enterprise and the
theoretical and methodological bases of their analysis are considered in the qualification
work. After reviewing the economic indicators of the Silpo network, a regression
analysis of the impact of the increase in the number of stores and the total trading area
on the income and profit of the enterprise was carried out. The results showed that Silpo
needs to open more supermarkets, not make them larger in area, to increase revenues
and mitigate the negative impact of environmental factors. Recommendations for
further strategic actions based on the results of the study were proposed.

Keywords: microenvironment, macroenvironment, marketing analysis of the

enterprise, regression analysis, «Silpo» supermarket chain, food retail market.
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