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AHOTAIIA

MixeeBa A. 1. BuUkOpHUCTAHHSI eJIEMEHTIB KOMILIEKCY MAPKETHHIY sl

30iJIbIIEHHS] KOHKYPEHTOCIIPOMOKHOCTI MiIMPUEMCTBA

Jlns  nmocsrHeHHs MeTH KBajiikamiiiHoi poOoTa pPO3MVISIHYTO TEOPETHKO-
METO/IMYHI ACTIEKTH BUKOPUCTAHHS €JIEMEHTIB KOMIUIEKCY MapKETUHTY sl 301IbIIICHHS
KOHKYPEHTOCIPOMOXHOCTI ~ MiANpUeMcTBa. [IpoBeneHO  aHami3  MapKETHHTOBHUX
cepenouil nianpuemMcTBa «OkO» AJIs MOaJbIIOT OLIIHKK €EKTUBHOCTI BUKOPUCTAHHS
€JIEMEHTIB KOMIUIEKCY MAapKETUHTY JJis 30UIbIICHHS WOr0 KOHKYPEHTOCIPOMOMXHOCTI.
Ha ocHOBI oOTpuMaHuUX pe3yibTaTiB 3alpPONOHOBAHO IUISXH  BJAOCKOHAJIECHHS
BUKOPHUCTAHHS €JIEMEHTIB KOMIUIEKCY MapKETHUHIY Ta HampsIMKU iX peami3auii s
30UTbLIEHHS! KOHKYPEHTOCTIPOMOXKHOCTI mignpueMcTBa «OkO».

Kuro4oBi cji0Ba: KOMIUIEKC MapKETUHTY, KOHKYPEHTOCIIPOMOXKHICTh, CIIO’KMBaYl,

KOHKYPEHTH, PUHOK.

SUMMARY

Mikhieieva A. 1. Using marketing mix components to increase the

competitiveness of the company

To achieve the goal of the qualification work, theoretical and methodological
aspects of using marketing mix elements to enhance the competitiveness of the enterprise
have been considered. An analysis of the marketing environment of the "OkO" company
has been conducted for further evaluation of the effectiveness of using marketing mix
elements to increase its competitiveness. Based on the obtained results, ways to improve
the use of marketing mix elements and directions for their implementation to increase the
competitiveness of the "OkO" company are proposed.

Keywords: Marketing mix, Competitiveness, Consumers, Competitors, Market.
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