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AHOTANIA

CaBuenko €.B Pekiiama B 3akiagax pecTOPAHHOIO TOCIOJAPCTBA 1 HUISXHU
iABUIIECHHS 11 €)eKTUBHOCTI

06'exmom AaHOTO MOCIIIKEHHS € pecTOpaH «XyTip».

Ilpeomemom Oanozco 0OocniodcenHs SBISEThCS peKIaMa Ta TUISXH 11
1IBUILICHHS Ha MIPUKJIAJIl peCTOpaHy.

Memoto Oanoi pobomu— BU3HAYUTH CYTHICTh pEKJIaMU B 3aKjagax
PECTOPaHHOTO T'OCOIaPCTBA 1 JOCIIKEHHSI IIUISIXU MABUIIEHHS 11 €()eKTUBHOCTI.

Ooepoicani 8UCHOBKU ma iX HOBU3HA. TPOCYBaHHS OpEHIy pPECTOpaHy B
COLIIAJIBHUX MEpEekax 1 Ha CalTi MIANPUEMCTBA, a TAKOX y PECTOpaHl Mij dYac
oprasizailii JOCTaBKM Ta IHIIUX MPOLECIB CIpHUsi€ 301IBIIEHHIO KIJTbKOCTI KIIIEHTIB.
Bu moBuHHI TOCTIHHO TyONIKyBaTH HOBHM KOHTEHT, OOpOTHCS 3 HEraTWUBHUMU
BIITyKaMU Ta TIPOBOJUTH aKIlii B CoiaJbHUX Mepekax. DOTO30HM B pecTopaHi,
3aXOIUTIOI0Y1 CTPaBU Ta MOTHBAIllS KJIIEHTIB CTBOPIOBATH BIACHUW KOHTEHT — BCE
11e HEOOX1AHO VISl peKJIaMH 3aKJIay.

Pesynomamu  docnioscennss MOXyTb OyTM BUKOPHUCTaHI Ha  OCHOBI
pe3yabTaTiB  JOCHIIKEHHS  PO3pO0JICHI KOHKPETHI  PEKOMEHJAIli  II0j0
TIOKPAIICHHSI MApPKETHHIOBUX CTpaTeriii pecropany «Xytipy». Lle Moxe BKIItOUaTH
3MIHHU B COLIIAJIBHUX Mepekax, akIlisxX, Crocodax KOMYyHIKaIlli 3 KJII€HTaMH TOIIO.

Kgamidikamiitna po6ora: 71 c., 16 puc., 5 Ta6:1., 36 mxepern.

Knwuoei cnosa: 1inpoBa aynuTopis, comianbHi mepexi, omorepu, SMM-—
MEHEKEp, MPOrpamMu JIOSITLHOCTI Ta OOHYCHI CUCTEMU, BIATYKH KITIEHTIB, OHJIAWH-

OpOHIOBaHHS.



SUMMARY

Savchenko Y.V. Advertising in restaurants and ways to increase its efficiency

The object of this study is the "Khutir" restaurant.

The subject of this study is advertising and ways to increase it using the
example of a restaurant.

The purpose of this work is to determine the essence of advertising in
restaurants and research ways to increase its effectiveness.

The obtained conclusions and their novelty: promotion of the restaurant brand
in social networks and on the company's website, as well as in the restaurant
during the organization of delivery and other processes, helps to increase the
number of customers. You must constantly publish new content, fight against
negative reviews and conduct promotions on social networks. Photo zones in the
restaurant, exciting dishes and motivating customers to create their own content -
all this is necessary for advertising the establishment.

The results of the study can be used to develop specific recommendations for
improving the marketing strategies of the "Khutir" restaurant based on the results
of the study. This may include changes in social networks, promotions, ways of
communicating with customers, etc.

Thesis: 71 pages, 16 figures, 5 tables, 36 sources.

Keywords: target audience, social networks, bloggers, SMM manager, loyalty

programs and bonus systems, customer reviews, online booking.
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