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AHOTAINIA

®enynenko K. I. Oco0anBOCTI MAPKETHHIOBOI OJITHKHU HA Pi3HUX CTAXIAX
JKMTTEBOI0 LMKJY TOBapY.

B xBamidikariiiniii po60oTi PO3IISHYTO TEOPETUKO-METOANYHI OCHOBH JKUTTEBOTO
UKy TOBapiB Ha PI3HUX CTaJIAX, 3AIMCHEHO MapKeTHHTOBUW aHali3, pPo3poOieHO
pexoMeHAanii M0J0 BIOCKOHAJIEHHS MAapKETHUHIOBOI IOJITUKH >KUTTEBOTO ILIHKITY
TOBapiB HA PI3HUX CTAMiSIX JKUTTEBOTO IMKIY TOBapy. 3 ypaxyBaHHAM crenudiku
npoaykiii  kommanii «DANONE» Ta KOHKYpEHTHHUX YMOB 3alpONOHOBAHO
JOTPUMYBATUCSl ONTHUMAJIBHOTO CIIBBIAHOUICHHS HOBHX TOBAapiB Ta MPOAYKIIT Yy
BIJIOBITHUX CTAIAX YKUTTEBOIO LIUKIY, IPOBOAUTH THYUKY IOJITUKY LIHOYTBOPEHHS,
AKTUBYBaTH CAaMT KOMMAaHIi 0 I1HTEPAKTUBHOIO CIIUJIKYBAHHS 31 CIHOXUBauaMH Ta
IPOBOAMTH PEKJIAMHI 3aXOAM, K1 COPSIMOBAaHI Ha ONTOBHX 1 JPIOHOONTOBUX KIIIEHTIB.
[le cnpusiTuMe MIJBUILIEHHIO KOHKYpeHTOocnpoMokHOCTI kommnaHii «DANONE» nHa
PUHKY.

Karo4oBi cJjioBa: KUTTEBUU I[HUKJ, CTaAil >KUTTEBOrO LMKIY, MapKETHHIOBa
MOJIITHKA TTiIMPUEMCTRA.

SUMMARY

Fedunenko K.I. Peculiarities of marketing policy at different stages of the life
cycle of goods.

In the bachelor’s thesis, the theoretical and methodological foundations of the life
cycle of goods at different stages are considered, a marketing analysis is carried out,
recommendations are developed for improving the marketing policy of the life cycle of
goods at different stages of the product life cycle. Taking into account the specifics of
DANONE products and competitive conditions, it was proposed to observe the optimal
ratio of new products and products at the appropriate stages of the life cycle, pursue a
flexible pricing policy, activate the company's website for interactive communication
with consumers and conduct promotional activities aimed at wholesale and small
wholesale customers. This will help improve Danone's competitiveness in the market.

Key words: life cycle, life cycle stages, enterprise marketing policy.
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