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AHOTAIIS
Kynuk I1.€. IMIJIDK DOPMYBAHHS TYPUCTUYHOT' O MIAITPUEMCTBA
06’exm 0ocnioxiceHHs: IMIJIK TOTEIBHOTO MAMPUEMCTBA B TOTEIII.

Ilpeomem oOocniodicenns: TPOLEC PO3POOKH ISUTBHOCTI IMIJIKY TOTEIHLHOTO
HiIpPUEMCTBA B Y KpaiHi.

Mema pobomu.: OOTPpyHTYBaHHsS TEOPETHYHUX 1 MPAKTUYHUX 3acaj IMIIDKY
(bopMyBaHHS TYpUCTUYHOTO MiANPUEMCTBA B YKpaiHi, po3poOKa peKoMeH 1alliit
1010 BJIOCKOHAJICHHS 1M1JI>KY TOTEJIO.

Qoepoicani 8UCHOBKU mMa iX HOBU3HA: BUSABIEHO, IO IMIJK TOTEIHLHOIO
OIANPUEMCTBA HAa  YKPaiHCBKOMY PHUHKY  XapaKTEpHU3Ye€TbCS aKTUBHUM
BUKOPUCTAHHSM JUUISl MPOCYBaHHS, 3POCTAHHSAM 3aCTOCYBAaHHS MOXKIJIMBOCTEH
MPOCYBaHHS K OCHOBHOTO 1HCTPYMEHTY NpOCyBaHHA. Bech mel mpoiec B
OCHOBHOMY LEHTPaII30BaHO BUKOPHCTOBYETHCS TYPUCTUUHUMU
MIANPUEMCTBAMU U1l MIPOCYBAaHHS CBOIX MNPOAYKTIB. Bbyno 3ampornoHoBaHO
BIIPOBA/I’)KEHHSI HOBUX MPUIOMIB JJI1 HaJaroKEHHS IM1JKY TOTEIIO.

Pesynbrati nmociiKeHb MOXYTh OyTH BUKOPHCTAaHI B TIPOIECI YIPaBIIHHS
TOTEIHLHOTO MiAMPUEMCTBA, 30KpeMa sl YIOCKOHAICHHS TIpotiecy (opMyBaHHS
IMIJIKY TOTEJIBHOTO MiAIPUEMCTBA.

Jlutuiomua po6ota: 52 c., 2 puc., 8 Tabdmn., 18 mxepenn.

Knwuogi cnosa: imix, IpocyBaHHs, BIOCKOHAJICHHS, TOTEIbHE IIANPHUEMCTRBO,
IHHOBAIIII.



SUMMARY

Kulik P.E. IMAGE OF FORMATION OF TOURIST ENTERPRISE
Object of research: the image of a hotel enterprise in a hotel.

Subject of research: the process of developing the image of a hotel enterprise in
Ukraine.

Purpose: substantiation of the theoretical and practical foundations of the image
of the formation of a tourist enterprise in Ukraine, the development of
recommendations for improving the image of the hotel.

The obtained conclusions and their novelty: it is revealed that the image of the
hotel enterprise in the Ukrainian market is characterized by active use for
promotion, the growth of the use of promotion opportunities as the main
promotion tool. This whole process is mainly centrally used by travel
companies to promote their products. It was proposed to introduce new
techniques to establish the image of the hotel.

The research results can be used in the management of the hotel enterprise, in
particular to improve the process of forming the image of the hotel enterprise.

The degree paper amounts 52 pages. It is illustrated with 2 fig., 8 tables, 18
references are used.

Keywords: image, promotion, improvement, hotel enterprise, innovations.
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