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AHOTAIIA

Trkanuu F0.0.Tosapuuii acopmumenm mopeo8eIbHO20 NIONPUEMCMEA mda
WLTLAXU 1020 YOOCKOHATIeHHS

B xBamidikariitHiii poOoTi Marictpa MPOBENEHO aHali3 PHUHKY OMNTOBO-
pO3apiOHOT  TOPriBii, BHUKOHAHO aHaJi3 BHYTPIIIHBOTO Ta  30BHIIIHBOIO
MapkeTHHroBoro cepefopuma TOB «Metpo kem eHakeppi». JlocmimkeHo
CIOKMBAI[bKI YMOJIO0AHHS II0J0 BUOOPY TOProOBEIbHOI TOYKH, BUKOHaAaHO ABC-
aHaII3 TOPTOBEIHHOTO ACOPTUMEHTY IANMPUEMCTBA Ta PO3POOJICHO PEKOMEHMAITI]
MO0 HOro BJOCKOHAJIEHHS. BrpoBa/keHHS B NpPaKTUYHY JISUIBHICTH KOMIIaHIi
3alpONOHOBAHMX 3aXOJIB Ta peaji3alis OporpamMu 13 YJOCKOHAJIEHHS TOBapHOIO
acoptumeHnty na03BoiauTh TOB «Metpo Kem ena Keppi» mnigBumuti o0csru
MPOJIaX1B Ta 3AJIMIIATUCS J1IEPOM Ha PUHKY.

Kiro4yoBi  cjI0Ba:acOpTUMEHT, PHUHOK, MapKETHUHIOBE  CEPEOBUIIIE,
CHoKHUBalbK1 ynonobanus, ABC-anani3, npuOyToK.

SUMMARY

TkalichYu.O. Commodity assortment of trade enterprise and ways of its
improvement

Inmaster’sthesishavebeenanalyzesof the wholesale and retail trade market was
carried out, the analysis of the internal and external marketing environment of Metro
Cash & Carry LLC was carried out. Consumer preferences regarding the choice of
outlet have been researched, the ABC-analysis of the trade assortment of the
enterprise has been carried out and recommendations for its improvement have been
developed. The implementation of the proposed activities in the company and the
implementation of the program to improve the product range will allow Metro Cash
& Carry LLC to increase sales and remain a market leader.

Keywords: assortment, market, marketing environment, consumer preferences,
ABC analysis, profit.
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