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AHOTANIA

Omiitnuk S.B. AHami3 pUHKOBHX MOXJIMBOCTEH MIJIPUEMCTBA 3 OI[IHKOIO
HOTO CTPATEriuHOrO PO3BUTKY.

VY po6oTi IpecTaBIeHO AeTaIbHUM aHalli3 PHHKOBUX MOXKJIMBOCTEH KOMITaHi1
TOB «BPEMB TEKHIKC IOKPEWMH». Po3misHyTo KIIOYOBi — AacIIEKTH
CTpPATETiyHOTO PO3BUTKY MiAMPHUEMCTBA, 3 AKIICHTOM Ha IHHOBAIlIMHUX MiIX0Aax Ta
BUKOPHUCTaHHI cy4acHUX TexHousorii. [IpeacTaBieHo mpornos3uiii moa0 po3BUTKY
HOBHUX IPOYKTIB Ta MOCTYT. BUCBITIIEHO MOXKIMBOCTI TSI 3a]Ty4CHHS IHBECTHUIIIH 3
METOI0 MOJIEpHi3allii BUpOOHHUIITBA Ta ONTHUMI3aIlli 0i3HEC-IPOLIECiB, 1110, Y CBOIO
4yepry, COpUsITUME MiJIBUIIEHHIO PIBHS KOHKYPEHTOCIPOMOXKHOCTI nipoaykiii TOB
«BPEMB TEKHIKC IOKPEWH».

KBamidikamiitna poboTa CKIIagaeThCsi 3 TPbOX PO3ALIIB, UIOCTpoBaHa 14
TaOMUISIMU 1 4 pUCYHKaMU, B IIPOLIEC] HAMMCAHHS BUKOPHUCTAHO 37 JiTepaTypHUX
TDKEpelL.

KirouoBi  croBa:  crpareriyHui  pO3BUTOK, MEHEIKMEHT, 1HHOBAIIIT,
YIPABIIIHHS BUPOOHULITBOM.

SUMMARY

Oliinyk Y.V. Analysis of market opportunities of the company with an
assessment of its strategic development.

The paper provides a detailed analysis of the market opportunities of the
company BRAVE TECHNICS UKRAINE LLC. Key aspects of the strategic
development of the company are considered, with a focus on innovative approaches
and the use of modern technologies. Proposals for the development of new products
and services are presented. Opportunities for attracting investments for the purpose
of modernizing production and optimizing business processes are highlighted,
which, in turn, will contribute to increasing the competitiveness of the products of
BRAVE TECHNICS UKRAINE LLC.

The qualification work consists of three sections, illustrated with 14 tables and
4 figures, and 37 literary sources were used in the writing process.

Keywords: strategic development, management, innovation, production
management.
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