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AHOTALIA

Beaik O. A. Po3podka MapKeTHHI0BOI cTpPaTerii MiNPUEMCTBA

Y pobGotri Oyn0 PpO3KPUTO OCHOBHI TEOPETHUYHI Ta METOJWYHI 3acaau
(opMyBaHHS MapKETHHTOBOI CTpaTerii MiNPUEMCTBA, 30KpeMa MpOaHaIi30BaHO
OCHOBHI MiAX0AW A0 (opMyBaHHS cTpaTerii, NPUHIUOUN W CTPYKTypa, Ta
BHU3HAYE€HO OCHOBHI (DAKTOpU BIUIMBY Ha HEi; HABEACHO XapaKTEPUCTUKY JISUITBHOCTI
I[TAT «Style de mode»; okpeciieHO 0COOJIMBOCTI MAapPKETUHIOBOI'O CTPATETTYHOTO
Habopy Ta crnenu@ikd TOTOYHOI MApPKETHHIOBOI CTparerii AOCHIIKYBaHOIO
HiAIPUEMCTBA.

3a migcyMKamMu  JOCHIKEHHS cQOpMYJIbOBAaHO CTpaTeriuyHi 3acaau
NOCUJICHHSI PUHKOBUX TMO3MIIHN MIANPUEMCTBA 32 PAXyHOK PO3POOKH Ta peasizaiii
IPOJIYKTOBOi cTparterii, a came riaobaibHO audepeHiiiiioBaHoi, po3poOJieHO
UIbOBY 1 JIOCUTh €KOHOMIYHY TMIporpamMy KOMYHIKAIlli, CHOpPSMOBaHYy Ha
MOMYJIIpU3aIil0 HOBOTO TOBApY-HAOOPIB IS CAYHU CEepe]l LITbOBUX CIIOKHUBAYIB.

KirouoBi cjoBa: MapkeTUHroBE YMPABIIHHA, CTPATETIUHUM MAapKETHHT,
dbopmyBaHHA 1 peamizailii MapKETHHTOBHUX CTpaTerid, MapKETUHIOBUM TUIAH,
e(hEeKTUBHICTh MAPKETUHTOBUX 3aXOI1B.

SUMMARY
Belik O. Development of enterprise marketing strategy

The main theoretical and methodological bases of formation of enterprise
marketing strategy have been revealed in the paper, in particular the basic
approaches to strategy formation, principles and structure have been analyzed and
the main factors influencing it have been identified; a description of the activity of
PJSC "Style de mode"; features of marketing strategic set and specifics of current
marketing strategy of the studied enterprise are outlined.

According to the results of the research, the strategic principles of
strengthening the market position of the company are formulated through the
development and implementation of a product strategy, namely a globally
differentiated one, a targeted and sufficiently economical communication program
aimed at promoting the new sauna Kkits for the target consumers is popularized.

Key words: marketing management, strategic marketing, formation and
implementation of marketing strategies, marketing plan, effectiveness of marketing
activities.



