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AHOTAIISA

I'onenko K.}O. ®opmyBaHHS aCOPTUMEHTY Ta NEpeBipKa SKOCTI KPYIIB 3 I'PEYKU
PI3HHX TOPTOBEIHHUX MAPOK.

Y po06OTi BUCBITIEHO TEOPETUYHI AaCTIEKTH JOCHTIKCHHS SKOCTI KPYMiB Ta
BHU3HAYEHO MOCTIAOBHICTh (POPMYBaHHI iX aCOPTUMEHTY y MIANPUEMCTBAX PO3APIOHO1
TOpriBiil. BU3HaU€HO OCHOBHI €Tanu (OPMYBaHHS aCOPTUMEHTY Ta IHCTPYMEHTH ILIOA0
HOro peryJiroBaHHs 1 KOHTPOJIIO Ha MIAIPUEMCTBI.

[Ipoanaini3oBaHO CTaH PUHKY KPYIiB B YKpaiHi Ta BU3BHAYEHO OCHOBHI HEJIOJIKH 1
nepeBary uo/10 oro po3BuTKy. HaBegeHo opranizaiiiiHo-eKOHOMIUHY XapaKTePUCTUKY
marazuny «lIIpogyktu-1» TOB «ATb-Mapker», BHU3HAaU€HO WOr0 OCHOBHHX
KOHKYPEHTIB, JOCII/DKEHO MOKA3HUKU SIKOCTI KPYIIB 3 TPEUKH PI3HMX TOPTOBEIBHUX
MapokK.

HocnimxeHo mporiec hopMyBaHHsS acOpTUMEHTY y Mara3uHi «[Ipomxykru-1» TOB
«ATB-MapkeT» Ta npoaHandi30BaHO Cy4YacHI MiIXOAM IIOAO ONTUMI3AIlll ACOPTUMEHTY
KPYIIIB.

KirouoBi cioBa: knacudikailisi KpymiB, erand (popMyBaHHS aCOPTUMEHTY, CTaH
PUHKY KpYIIB B YKpaiHi, IOKa3HUKU SKOCTI KPYMiB 3 TPEUYKH, ONTUMI3AIIsl ACOPTUMEHTY
KpYMiB.

SUMMARY

Golenko K.Y. Formation of the assortment and quality control of buckwheat groats
of different brands.

The paper highlights the theoretical aspects of studying the quality of groats and
determines the sequence of forming their assortment in retail enterprises. The main stages
of forming the assortment and tools for its regulation and control at the enterprise are
determined.

The state of the groats market in Ukraine is analyzed and the main disadvantages
and advantages of its development are determined. The organizational and economic
characteristics of the store «Products-1» LLC «ATB-Market» are given, its main
competitors are identified, and the quality indicators of buckwheat groats of different
brands are studied.

The process of forming the assortment in the store «Products-1» LLC «ATB-
Market» is studied and modern approaches to optimizing the assortment of groats are
analyzed.

Keywords: classification of groats, stages of assortment formation, state of the
groats market in Ukraine, quality indicators of buckwheat groats, optimization of the
assortment of groats.
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