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AHOTANIA

Cunopenko A.A. IMIJDK VKPATHU B MDKHAPOJHOMY TYPU3MI

OO0’ €eKT TOCTIKEHHS — TYPUCTUYHHUM MOTEHITal YKpaiHu.

[IpeameT nocmimkeHHs — IMIK YKpaiHu B cdepi MIKHAPOHOTO TYPU3MY.

Mertoro kBamidikamiitHoi poOOTH € OOIPYHTYBaHHS TEOPETUKO-METOAOIOTIYHUX
ocobnuBocTe (OopMyBaHHsS IMIDKY YKpaiHM B cdepi MIKHApOAHOTO TYpU3MY,

pO3p0o0Ka peKOMEeHJalli I[0JI0 MOKPALIEHHS TYPUCTUYHOTO IMIJKY YKpaiHH.

OpepkaHi BHUCHOBKM Ta 1iX HOBU3HAa: Ha OCHOBI NPOBEIECHHUX JOCIIIKEHb
OOTPYHTOBAHO CUJIBHI Ta CJIa0KI CTOPOHM IMITKY YKpaiHU SK TypUCTUYHOI KpaiHU,
BusiBjieHO OCHOBHI METOMOJOTIYHI MIAXO0AU 10 (POpMYyBaHHS TYPUCTHUYHOTO IMIIDKY
KpaiHd y MDKHapOJHIA mnpaktuii. Po3po0biieHo pexkoMeHaanii 1moa0 MOKpalleHHs
TYPUCTUYHOTO IMI/DKY YKpaiHUW Ha OCHOBI Kpaliux CBITOBHX NpakTukK. ChopMoOBaHO

MapKETUHIOBI MIAXOAM 10 IPOCYBaHHS IMIJIKY YKpaiHU Y MI)KHAPOJIHOMY TYPHU3MI.

JumomHa po6oTa Bimrodae : 82 ctop., 2 tabnuili Ta 50 BUKOpUCTAHUX HKEPET.

Kiro4oBi ciioBa: TypuCTUYHUN MUK, MUKHapOOHUN TYpU3M, TYPUCTHUHHMA

NOTEHI1aJl, TYPUCTUYHI PECYPCH, MO3UTUBHUN TYPUCTUUHUHN IMIJDK.



SUMMARY

Sydorenko A.A. IMAGE OF UKRAINE IN INTERNATIONAL TOURISM

The object of research is the tourism potential of Ukraine.

The subject of the study is the image of Ukraine in the field of international tourism.

The purpose of the qualification work is to substantiate the theoretical and
methodological features of the formation of the image of Ukraine in the field of
international tourism, to develop recommendations for improving the tourist image of

Ukraine.

The obtained conclusions and their novelty: on the basis of the conducted research,
the strengths and weaknesses of the image of Ukraine as a tourist country were
substantiated, the main methodological approaches to the formation of the tourist
image of the country in international practice were identified. Recommendations for
improving the tourism image of Ukraine based on best world practices have been
developed. Marketing approaches to promoting the image of Ukraine in international

tourism have been developed.

The thesis includes: 82 pages, 2 tables and 50 used sources.

Keywords: tourist image, international tourism, tourist potential, tourist resources,

positive tourist image.



