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AHOTAIUS

€BcikoB J[.JI BukopucrtanHs iHTEpHET-TEXHOJOTIN B MiANPUEMHHIIBKIN
nisyibHOCTI. JlaHa poOoTa TpHCBSYEHA JOCTIKEHHIO BUKOPUCTAHHS IHTEPHET-
TEXHOJIOTIH y MIIPUEMHULIBKIN AiTIbHOCTI Ha nipukiIaal koMmadii « TEZ TOUR».
VY nepmoMy po3iii TPOBEACHO OTJISAJ IHTEPHET-TEXHOJIOTIH Yy cydyacHOMY Oi3Hecl,
BU3HAYEHO iX BIUIMB Ha NIIIPUEMHUIITBO, a TaKOX PO3IJISHYTO IepeBar,
BUKJIMKM Ta PU3HMKU iX BUKOPUCTAHHA. Y JPYyroMy po3Iiull PO3MVISIHYTO CTaH 1
TEHJEHIIi  TYpUCTUYHOTO  PUHKY,  HAJaHO  OpTaHi3aliiHO-EKOHOMIYHY
XapaKTEPUCTHUKY MisuTbHOCTI KommaHii « TEZ TOUR» Ta mpoBeaeHO MOCIiIHKEHHS
il BAKOPUCTAHHS 1HTEPHET-TEXHOJIOTIM. Y TPeThOMY pO3/UTl HaBEAEHO MPAKTHYHI
INPUKIAAN YCHIIIHOTO BIIPOBAKEHHS IHTEPHET-TEXHOJOTINH y OI3HECl, a TaKoxXK
peKoMeHAaIli 100 X BUKOPUCTAHHS B MIANPUEMHHUIIBKIN NisuibHOCTI. PobGota
MICTUTh aKTyaJIbH1 JIJaH1 Ta aHaJli3 Cy4YaCHUX TEHJICHIIIN Y BUKOPUCTAHHI 1HTEPHET-
TEXHOJIOT1 y O13Hecl, 0 MOXKe OYyTH KOPUCHHUM AJI1 MPAKTUKIB Ta HAYKOBUIB Y
rajxy3i eKOHOMIKH Ta MEHEI)KMEHTY.

KitouoBi cnoBa. IHTepHET-TEXHOJOTI], MIANPUEMHUIITBO, TYPUCTUUHHIMA
PUHOK, BIUIMB, II€pEBard, BUKIUKH, PU3UKH, JOCIIKEHHS, BIPOBAIKECHHS,
YCHIIIHICTh, PEKOMEHIAITI].

SUMMARY

Yevsikov Danylo The use of internet technologies in entrepreneurial activity. This
work is dedicated to researching the use of internet technologies in entrepreneurial
activity using the example of the company "TEZ TOUR". The first chapter
provides an overview of internet technologies in modern business, determines their
impact on entrepreneurship, and discusses the advantages, challenges, and risks of
their use. The second chapter examines the state and trends of the tourist market,
provides an organizational and economic characterization of the company "TEZ
TOUR", and conducts a study of its use of internet technologies. The third chapter
presents practical examples of successful implementation of internet technologies
in business, as well as recommendations for their use in entrepreneurial activity.
The paper contains current data and analysis of modern trends in the use of internet
technologies in business, which can be useful for practitioners and researchers in
the field of economics and management.

Keywords. Internet technologies, entrepreneurship, tourist market, impact,
advantages,  challenges,  risks,  research,  implementation,  success,
recommendations.



3MICT

BCTVII 7
PO31JI 1. TEOPETUYHA XAPAKTEPUCTHUKA IHTEPHET-
TEXHOJIOT'TI B ITIJIITPUEMHUIBKIN JTISIJIBHOCTI 11
1.1. Ornsig IHTEPHET-TEXHOJIOTIH y cydyacHOMY Oi3Hecl 11
1.2. BmumB iHTEpHET-TEXHOJOT1H Ha MiAIPUEMHHUIITBO 13
1.3. TIlepeBaru Ta pu3uKyd BUKOPUCTAHHS IHTEPHET-TEXHOIOT1H 16
po3aUI 2. JOCIHIIXKEHHA  BUKOPUCTAHHA  IHTEPHET
TEXHOJIOI'TI HA IIIIPUEMCTBI «TEZ TOUR» 20
2.1. CraH 1 TeHJEHIIlT TYpUCTUYHOTO PUHKY 20
2.1. ExoHoMiuHa XxapakTepuctuka aisuibHoCTI « TEZ TOUR» 25

2.3. JlocnimKeHHs] BUKOPUCTAHHS 1HTEPHET TEXHOJIOTI Ha MiANpPUEMCTBI
«TEZ TOUR» 29
PO3/I1JT 3.3ACTOCYBAHHS IHTEPHET-TEXHOJIOI'TH YV BI3HECI 35

3.1. IlpakTU4HI NPUKIAaM YCHIIIHOTO BIPOBAJKEHHS IHTEPHET-TEXHOJOTIN

y Oi3Heci 35
3.2. Pexomenpaiii 1mOAO0 BHUKOPUCTAHHA IHTEPHET-TEXHOJOTIH B

MAMPAEMHHAIIBKIN TISTBHOCTI 39
BUCHOBKU I TTIPOITO3MUIIIT 42

CIIMCOK BUKOPUCTAHUX JIUKEPEJI 44



