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AHOTANIA

[Torpibna 1.C. J[locmimkeHHs TpeHIIB pPHUHKY OOpOIIHSHUX BHPOOIB 3a
CTPYKTYPHUMH CKJIAJJOBUMHU.

B po6oTi po3riasiHyTO BUBUEHHS aCOPTUMEHTY Ta SKOCTI OOpPONIHSHUX BHUPOOIB
TeopeTuyH1 acrekTH. OXapakTepru30BaHO TPEHIU PUHKY OopolHsHuX BUpoOiB. HagaHo
KJ1acu(IKaIlio Ta XapaKTEPUCTUKY aCOPTUMEHTY OOPOIIHSIHUX BUPOOIB.

[IpoanainizoBano exkoHoMmiuHi pe3yiabTaTd TOB «METPO xem enm xepi».
JlocmipKeHo CTPYKTYpY acOPpTUMEHTY KoHauTepchkux BupoOiB B TOB «METPO ke
enp kepi». ocnimpkeHo saxicte opranigyHoro neurnsa B TOB «METPO kemr e kepi».

BuByeHo puHOK OOpOIIHSHUX BUPOOIB 32 CTPYKTYPHUMHU CKJIQJIOBUMH.
[IpoBeneHo aHami3 KOH IOHKTYPH Ta JUHAMIKHM PUHKY KOHAMTEPCHKUX BHPOOIB.
[IpoBeneHO OIIHKY CIIOKMBYMX BMOJ00aHh IIOAO CIIOKHBAHHS KOHIUTEPCHKOT
npoaykiii B TOB «METPO ke enj kepi».

KitrouoBi ciioBa: TpeH, OOpOIIHSAHI BUPOOU, KOHIUTEPCHKI BUPOOHU, aCOPTUMEHT,
AKICTh TTEUYNBA.

SUMMARY

Pogribna 1.S. Study of flour product market trends by structural components.

Theoretical aspects of the study of the range and quality of flour products are
considered in the work. The trends of the market of flour products are characterized.
The classification and characteristics of the range of flour products are provided.

The economic results of METRO Cash and Carry LLC were analyzed. The
structure of the assortment of confectionery products at "METRO Cash and Carry” LLC
was studied. The quality of organic cookies at "METRO Cash and Carry" LLC was
investigated.

The market of flour products was studied by structural components. An analysis
of the conjuncture and dynamics of the confectionery market was carried out. An
assessment of consumer preferences regarding the consumption of confectionery
products at "METRO Cash and Carry" LLC was carried out.

Keywords: trend, flour products, confectionery, assortment, quality of cookies.
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