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AHOTAIIISA

I'epacumoBuu J1.0. YpaBiiHHS peKJIaMHOIO ISUTHHICTIO HA TAPUEMCTBI

B poGoti 3ampomoHOBaHO NUISIXM  YAOCKOHAJICHHS PEKJIaMHOI  KammaHil
nianpuemMcTBa.  JIOCHIIKEHO  TEOPETHYHI AaCHEKTH  YHPABIIHHA  MapKETUHTOBOIO
TISUTBHICTIO TANpUEMCTBA. bylno HamaHO 3arajibHy Oprafi3alliiHy XapaKTepUCTUKY
«AreHcTBO 3 HepyxomocTi «KBapram» Ta ouiHeHo ioro ¢(inaHcoBuii ctaH. [IpoBeneHo
aHaJl3 yIpaBIiHHSI MAapKETUHIOBOIO NISUIBHICTIO «ATE€HCTBO 3 HepyxoMocTi «KBapTtam» Ta
pO3pOOJIEHO TPOMO3UINT MO0 YAOCKOHAJICHHA I[hOTO TMPOLECY. 3ampornoHOBAHO
yJIOCKOHAJIEHHSI PEKJIaMHO1 KaMIlaHli « ATeHCTBO 3 HepyxoMocTi «KBapram» 3a paxyHOK
OpraHizaliifHMX 3axOoJiB Ta MoTHBauUli mnepcoHanmy. OOIPYHTOBAaHO 3axOAM, SIKI
J03BOJISIIOTH MIJBUIIUTH 00’ €MU MTPOJIaXKiB «ATEHCTBO 3 HEpyXoMocTl «KBapTam.

Krogosi ciosa: MapKCTHUHI', pCKIIaMHa KaMHaHi}I, MapKeTI/IHF-MiKC.

SUMMARY

Gerasimovich D. Management of advertising activity at the enterprise

The paper proposes ways to improve the company's advertising campaign.
Theoretical aspects of management of marketing activity of the enterprise are investigated.
A general organizational characteristic of the Quarter Real Estate Agency was provided
and its financial condition assessed. The analysis of management of marketing activity
"Real estate agency" Quarter "is carried out and proposals for improvement of this process
are developed. Improvement of the advertising campaign "Real estate agency™ Quarter "is
proposed due to organizational measures and motivation of the staff. Measures to increase
the sales volume of Quartal Real Estate Agency are substantiated.

Keywords: marketing, advertising campaign, marketing mix.



3MICT

BT Y . .o 6
PO3/IUT 1. TEOPETUYHI OCHOBU OPIAHI3ALIII PEKJIAMHOI OISJILHOCTI
MIAIMPUEMCTB. ... 9

1.1 CyTHICTb Ta 3aBAAHHS PEKIAMHOL ISTTBHOCTI .« .vvuteeneenteneeeneeneeaneaneannenn. 9

1.2 XapaktepucThKa 3aC001B PEKIAMHOT AISITBHOCTL . . e 'uveeeeneeneeneeaniennennenn. 20

1.3 Eranu oprafizarii peKIaMHOT TISITBHOCT. .. .uuveeenttseeteeenreeennneeananeannss 32
PO3/ILJ 2. AHAJII3 PEKJIAMHOI JISIJIBHOCTI IMIAITPUEMCTBA.......... 42

2.1 OiiHka 30BHINIHBOTO CEPEJOBUINA MAPKETUHTOBOI JISUIBHOCTI MiANPUEMCTBA

2.2 Amnani3 BHYTPIIIHBOTO CEpPENOBHUIIA HA MIANPUEMCTBI «ATEHTCTBO HEPYXOMOCTI
O AT 1 0 i ) 0 S 58

2.3 SWOT-anani3 Ta  BHU3HAYCHHS OCHOBHHMX  HamNpsIMKIB JUSTIBHOCTI

1001 0000) 2 (31 (011 - 65
PO3ILT 3. HANPIAMU BJIOCKOHAJIEHHSI OPIAHIBALIII PEKJIAMHOI
JIAJIBHOCTI ATEHCTBA HEPYXOMOCTI «kKBAPTAJDY....vvvvvveeene. 72

3.1 3anponoHOBaH1 HAMPSAMHU Ta CTpATeTii peKJIaMHO1 AISUTHHOCTI MiAMTPUEMCTBA. /2
3.2 MapKeTUHTOBH IJIaH PEKIAMHOI A1SUTBHOCTI MIPUEMCTBA. ... neenaenn.n 77
3.3 Po3pobneHHss Meia-TiaHy TPOCYBaHHSA TOCIAYTr «ATEHTCTBO HEPYXOMOCTI
ST 1 i ) £ PP 84
BUCHOBK. ... e e 93
CIIMCOK BUKOPUCTAHUX JIKEPEJL. ... 96



