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AHOTAINIA*

Trkavenko A. Po3poOka 3axoaiB 3 yI0CKOHAJEHHSI KOMILIEKCY MapPKETHUHTY
PEKJIAMHOI0 areHCTBA

VY naHiif poOOTI AOCHIHKEHO TEOPETUYHI aCMEeKTH KOMIUIEKCY MAapKETHHTY
PEKJIaMHOTO areHTCTBa, 30Kpema crTpaterii (opmMyBaHHS acOPTUMEHTY TOBapiB,
I[IHOYTBOPEHHS, YIIPaBJIIHHS SKICTIO MPOIYKIIii Ta mociyr. Ha npukiiaai MapKeTUHTOBOi
JISJIBHOCT1 peksiaMHoro areHtcTBa "Kykypynza" mpoBeieHO aHalli3 PUHKY pEKIIaMH,
BHU3HAYEHO IMO3UIIIOHYBAHHS Ta CETMEHTYBaHHS MOCIYT KOMIIaHii, a TaKOX MPOBEICHO
SWOT-anamiz. Y 3akil0o4HOMY pO3ILIl pO3pOOJIEHO 3aX0AM [JISl  YJIOCKOHAJICHHS
MapKETUHTOBOTO KOMIUICKCY areHTCTBA, BKJIIOYAIOYM BU3HAYCHHS MPIOPUTETHUX
HAnpsSMKiB yJAOCKOHAJIICHHS, pPO3pOOKY KOHKPETHUX 3axOAiB Ta mporpam g ix
BIIPOBA/DKCHHS, a TaKOX aHalll3 EKOHOMIYHOI e()EKTUBHOCTI BiJl 3ampOBaKCHHS
3aMpONOHOBAHUX 3aXO0/IIB.

Ku1r04oBi ci10Ba: KOMIUIEKC MAapKETUHTY, PEKJIAMHE areHTCTBO, CTpATerli, aHal3
puHKy, no3unionyBanHs, SWOT-anaii3, y10CKOHaJIEHHS.

SUMMARY

Tkachenko A. Development of approaches to improving the marketing

complex of an advertising agency
This work examines the theoretical aspects of the marketing complex of an

advertising agency, including the strategy of forming a product range, pricing, product
and service management. Based on the marketing activities of the advertising agency
"Kukurudza", an analysis of the advertising market was carried out, the positioning and
segmentation of the company's services was identified, and a SWOT analysis was also
carried out. The final section has divided approaches to enhance the agency’s marketing
complex, including the identification of priority areas for improvement, the development
of specific approaches and programs for their implementation, as well as analysis of the
cost-effectiveness of the promotion of requests new visits.

Key words: marketing complex, advertising agency, strategy, market analysis,
positioning, SWOT analysis, improvement.
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