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AHOTALIS

Kosanvoe P.B «Po3pobka 3ax00i6 w000 YOOCKOHANEHH MAapKemuH2080i
KOMYHIKAYIUHOI NOATMUKU NiONPUEMCMBAY

VY naniii poOOTI 1OCHIIKEHO TEOPETUYHI ACTIEKTH MapKETUHTOBOI KOMYHIKAIIHHOT
MOJIITUKU MIJNPUEMCTBA. Y TEPLIIOMY PO3AUIL PO3IVISIHYTO 3HAYEHHS Ta pOJb
MapKETUHIOBOI KOMYHIKAIITHOT MOJIITUKH, @ TAaKOXX BUKOPHUCTAHHS PI3HUX KaHaliB
KOMYHIKalliil Ta IHCTPYMEHTIB ISl MOKPALEHHS B3aEMO/III 3 ayUTOPIEIO.

Jami, y apyromy po3fiii, MPOBEACHO aHali3 MOTOYHOI'O CTaHy MAapKETHHTOBOI
KOMYyHiKaliiHoi mnomitukn Ha npukinaal TOB  «Komdi Tpeiin», BrIouaodu
XapaKTepUCTUKY  TOCHOAApChKOI  MISJIBHOCTI  MIANPUEMCTBA,  aHANI3  PHUHKY,
NO3UIIOHYBaHHS Ta CErMEHTYBaHHs, a Takoxk SWOT-ananis.

VY Tperbomy po3/iii 3aMPOINOHOBAHO 3aX0I1 1010 YIOCKOHAJIEHHS MAPKETUHTOBOT
komyHikaniiaoi nomituku TOB «Komdi Tpeliny», BU3HaYeHO MapKETUHTOBUM OIOJKET
Ta OLIIHEHO €KOHOMIYHY JOIUIBHICTh 3aMTPOIMIOHOBAHUX 3aXO0/I1B.

KurouoBi ciioBa: MmapkeTrHroa komyHikaiiiina noiituka, TOB «Komdi Tpeitny,
CTpaterisi KOMyHIKallii, KaHalu KoMyHikauii, aynuropis, SWOT-ananis.

SUMMARY

Kovalyov R.V. "Development of Measures to Improve the Marketing
Communication Policy of the Enterprise™

This paper explores the theoretical aspects of the marketing communication policy
of an enterprise. The first section examines the significance and role of marketing
communication policy, as well as the use of various communication channels and tools
to enhance audience interaction.

In the second section, an analysis of the current state of the marketing
communication policy is conducted using the example of LLC "Comfy Trade," including
the company's business activities, market analysis, positioning and segmentation, as well
as a SWOT analysis.

The third section proposes measures to improve the marketing communication
policy of LLC "Comfy Trade,"” determines the marketing budget, and assesses the
economic feasibility of the proposed measures.

Keywords: marketing communication policy, LLC "Comfy Trade," communication
strategy, communication channels, audience, SWOT analysis.
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