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AHOTALIA

Ilempenko I'.O. Inmepnem-mapxkemune: SEO i SMM-npocyeanns

B kBamidikauiiiHii poOOTI PO3IISAHYTO TEOPETUKO-METOANYHI OCHOBU
opraHizailii Ta KOHTPOJIIO MapKETHHTOBOI MISUTBHOCTI MIIMPUEMCTBA, 31HCHEHO
MapKeTUHTOBUH aHaNi3 Ta MApPKETUHTOBHH ayAuT IisSTILHOCTI, PO3POOJIICHO
peKoMeHaIli 100 BIOCKOHAJICHHS OpTraHizaimii MapKETHHIOBOI JISUIBHOCTI
areniii Hepyxomocti «Alanya GRAND» y Mepexi IHTepHET: y MOIIYKOBHUX
CUCTEMaX Ta COLIAJIBHUX Mepekax. 3 ypaXyBaHHSIM CIEUU(PIKA MOCTYr KOMIaHIl
«Alanya GRANDy 3amnpornoHoBaHO BIpOBaJKeHHs opraizamii Bimaity SEO Ta
SMM, pekoMeHIO0BaHO PO3POOUTH KOHTCHT-IUIAH 3 ypaxyBaHHSM aHaJi3y

KiouoBi cjioBa: MapKeTHHT Yy COIIIbHUX MepexkaX, 1HCTPYMEHTH
IHTEPHET-MAPKETUHI'Y, ~ MAapKeTHHTOBUW  aHall3  MIAOPUEMCTBA,  aHAJI3
KOHKYPEHTHOTO Cepe/IOBUIIA, KOMYHIKAI[IHHA A1SIbHICTb.

SUMMARY

Petrenko H.O. Internet marketing: SEO and SMM-promotion

In master’s thesis, the theoretical and methodological foundations of the
organization and control of the marketing activity of the enterprise were
considered, a marketing analysis and a marketing audit of the activity were carried
out, recommendations were developed for improving the organization of the
marketing activity of the real estate agency "Alanya GRAND" on the Internet: in
search engines and social networks. Taking into account the specifics of the
services of the "Alanya GRAND" company, it is proposed to implement the
organization of the SEO and SMM department, and it is recommended to develop
a content plan taking into account the analysis of the target audience, its needs and
desires.

Keywords: marketing in social networks, Internet marketing tools,
marketing analysis of the enterprise, analysis of the competitive environment,

communication activity.
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