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AHOTAIIA

KPACBKO €.P. PO3POBKA METO/IB TA 3ACOBIB ®OPMYBAHHSA TYPUCTUYHUX
MPOITO3UIIIN

06 ’exm docniddicenHs: TYpUCTUYHI TPono3ullii TypucTuaHoro areHTcTBa «ANEX Tour.

Ilpeomem OdocniodxcenHs: KOMIUIEKC 3aXO/IiB Ta iHCTPYMEHTIB pO3POOKH TYPUCTUYHHX MPOTIO3UIIII
TypuctuuHoro arenrctea « ANEX Toury.

Mema pobomu: ouiHKa po3poOKH METOIIB Ta 3aco0iB (popMyBaHHS TypUCTUYHHMX IPOMO3ULIN Ha
npukianai TypuctuyHoro arentctBa «ANEX Toury.

Ooeporcani 8UCHOBKU Mma iX HO8U3HA: BUSBICHO, II0 B PO3pOOII HOBUX TYPUCTHYHHUX MPOTO3HIIN
TypuctuuHomy areHtctsy «ANEX Tour» cmig opieHTyBaTHCsS Ha OKpECIeHI TpeHIu Y
BITYM3HSHOMY Ta CBITOBOMY TYpH3Mi, OCKUIBKHM CIiAyBaHHS TpPEHIaM JO3BOJIUTh Kpalle
32/I0BOJIbHUTH TOTPeOH IIIbOBOI ayAUTOpii, 30UIBIIUTH pPIBEHb 3aIIKABICHOCTI KIIEHTIB Y
3aMOBJICHHI TOCIYT B JTAHOTO TYPHCTHYHOTo areHtcTBa. Typucrtuune areHTcTBO «ANEX Toury
MOCTYIOBO J0Aa€ OuIbllle TYpPUCTUYHUX MPOMO3UIHN, sKI TependadyaroTb Typu3M BCepelrHi
VYKkpainu, OCKIIBKM IMiJUIAIITOBYEThCS T BOEHHI peamii. 3iiiicHeHa po3poOka 3axofiB 3
HiABUIICHHS e(eKTUBHOCTI (OpMyBaHHS Ta peaizalii TYpUCTUYHHX MPOMO3UINN Ha MPHUKIAIi
TYpUCTUYHOI areHuii «Anex Tour», siki BpaxOBYIOTh METOJH KOPEISIIIHO-perpeciiiHoro aHaisy,
MOJICTIIOBaHHS, Ta MU(POBI3allifo0 1 TOCUICHHS MApKETHHTOBUX IPOIIECIB.

PesynpraTi nochipKeHHS MOXYTh OyTH BHUKOPHCTaHI B MpOIECi YNpaBIiHHS MiANPHEMCTBAMU
TYPUCTHUYHOI Taly3i, 30Kpema s YyIOCKOHAlleHHs Ipouecy (OpMyBaHHS Ta MPOCYBAHHS
TYPUCTUYHHX TPOMO3UIIA HA TYPUCTUYHOMY pPHHKY Ta s MiABUINEHHS  BJIACHOI
KOHKYPEHTOCIPOMOXKHOCTI.

Jurutomna podora: 71 c., 19 puc., 4 tadin., 41 mxeperno.

Knwuogi cnosa: TypucTUYHA IMPOMO3HIISL, KOHKYPEHTOCIPOMOXKHICTB, TYp, IMOI3/1Ka, MapKETHHT,
IPOCYBaHHS, IHCTPYMEHT, KOPETSLis, MOJENOBaHHS, IU(POBi3aIlis.



SUMMARY

KRASKO.Y. DEVELOPMENT OF METHODS AND TOOLS FOR THE FORMATION OF
TOURIST OFFERS

The research object is travel offers of «KANEX Tour» travel agency.

The research subject is a set of activities and tools for developing tourist offers of the ANEX Tour
travel agency.

The research paper aims at evaluation of the development of methods and means of forming tourist
offers on the example of the travel agency «ANEX Tour».

The scientific novelty of the study: It was found that in the development of new tourist offers, the
travel agency «ANEX Tour» should focus on the outlined trends in domestic and world tourism,
since following the trends will allow to better satisfy the needs of the target audience, increase the
level of interest of customers in ordering services from this travel agency. Travel agency «ANEX
Tour» is gradually adding more tourist offers that include tourism inside Ukraine, as it adapts to the
realities of war. The development of measures to increase the effectiveness of the formation and
implementation of tourist offers on the example of the travel agency «Anex Tour», which take into
account the methods of correlation-regression analysis, modeling, and digitalization and
strengthening of marketing processes, was carried out.

The results of the research can be implemented in the process of managing enterprises in the
tourism industry, in particular, to improve the process of formation and promotion of tourist offers
on the tourist market and to increase one's own competitiveness.

The degree paper amounts 71 pages. It is illustrated with 19 fig., 4 tables; 41 references are used.

Keywords: tourism offer, competitiveness, tour, trip, marketing, promotion, tool, correlation,
modeling, digitization.
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