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AHOTAIIIA*

@eovopa C.C. Mapremun2o8uii KOMRIJIEKC NIONPUEMCMBA MA WLISAXU 1020 800-
CKOHAJIeHHSL.

B kBamidikamiiiniit po60Ti pO3TISIHYTO CYTHICTh, OCHOBHI 3aBJaHHs Ta (PyHKIIIT
MapKETHUHTOBOI AISUTBHOCTI Ta JOCIIIHKEHO MPOLIECHICTh MAPKETUHIOBOIO IJIAHYBaH-
Hs, SIK OJTHOTO 3 OCHOBHHX €JIEMEHTIB MapKETHHTOBOI JisibHOCTI. Hamano opranisa-
IIHHY XapaKTePUCTUKY Ta JOCIIHKEHO PUHKOBI IMO3HINT MIAMPUEMCTBA, MPOBEICHO
aHaJ13 MOKa3HUKIB rocroAapchkoi AisutbHOCTI mianpueMcTBa TOB «TexHiuHI 1HXe-
HEPHI CUCTEMU», OIIHEHO SKICTh MApKETUHIOBO1 MOJITUKH MAMPUEMCTBA Ta 1i HEJI0-
JIKM B Cy4YacHUX peajlisx puHKY. bymo po3pobneno 3axoau 3 audepeHmiarii
TOBApHOI MOJIITUKU Ta BU3HAYUTH 11 €KOHOMIUHY €(EeKTUBHICTh, pO3pOOJIEHO MOJENI
1iHoBoi noBeniHku TOB «TexHiuH1 1H)XXEHEpPHI CHCTEMH» Ta BHU3HAUCHO HAIPSIMKHU
MOCWJICHHSI PEKJIaMHOI JISUTbHOCTI 13 CTUMYJIFOBAHHS 30YTy.

Ku1ro4oBi ci10Ba: KOMIUIEKC MapKETUHTY, peKJIaMHa AiSUIbHICTh, CTUMYJIFOBaH-
Hs 30yTy, TOBapHa MOJIITUKA, LIIHOB1 3MIHHU, aHaJ3 PUHKY, MAPKETUHIOBE CEPEIOBU-

me.

SUMMARY

Fed’ora S.S. Enterprise marketing complex and ways of its improvement.

The qualification work considers the essence, main tasks and functions of
marketing activity and investigates the process of marketing planning as one of the
main elements of marketing activity. The organizational characteristics and the
market positions of the enterprise have been given, the indicators of economic
performance of the enterprise Technical Engineering Systems LLC have been
analyzed, the quality of the enterprise marketing policy and its shortcomings in the
modern market realities have been evaluated. Measures were taken to differentiate
commodity policy and determine its cost-effectiveness, the price behavior models of
Technical Engineering Systems LLC were developed, and directions for
strengthening advertising activities for sales promotion were identified.

Keywords: marketing complex, advertising activity, sales promotion,
commodity policy, price changes, market analysis, marketing environment.
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