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AHOTANIA

Hixynina JI.M. JlocaimKkeHHs CIIOKUBHUX BIACTUBOCTEH Ta OCOOJIMBOCTEH
MPOJAXy KOJSICOK JJII HOBOHAPOKEHUX. MEPIIOMY PO3/iial poOOTH pO3TIISTHYTO
TOBapO3HABYl ACMEKTH AOCTIIKEHHS PUHKY TUTSYMX KOJISCOK, MPOaHaII30BaHO
OCHOBHI TEHJICHIIi, HABEJICHO BUMOTHY 0€3MEKU Ta METOAM BUIPOOYBAHb KOJISICOK.

VY napyromy po3auil MpoaHami30BaHO SIKICTh Ta JOCHIKEHO CIOXKHBHI
BJIACTUBOCTI 3 MO3UIII O€3MEeKU AUTIYMX KOJISICOK Ha BIJMOBIIHICTh aKTyaJIbHUM
HOPMATUBHUM JJOKYMEHTAM.

Y TperboMy pO3AUTI PO3TIISIHYTO OpraHizaimiio MpoJaxy KOJISICOK Ha
HIJIPUEMCTBI Ta 3aPONOHOBAHO PEKOMEHAIllI, II0JI0 YAOCKOHAJIEHHS MPOJAXKy
KOJISICOK  JIIi  HOBOHApPO/KEHHWX B MarasuHi «AHTomKka». OOrpyHTOBaHO
NOKpAIIeHHs] MPOJaXiB JOCIIUKYBAaHOI Tpynd 3a paxyHOK TiOpUIHOTrO
ACOPTUMEHTY, a caMe€ MPOJaXiB: HOBUX BUPOOIB; BKUBAHUX JIUTAYUX KOJSICOK Ta
KOJISICOK 3a KarajoraMu-3paskiB. Takok, 3amporoHOBaHE  BIPOBAKEHHS
JIOAATKOBOI TMOCIYTM €KCIepTa MpU BU3HAYEHHI PUHKOBOI BapTOCTI BKHUBAHUX
KOJISICOK.

Kiro4oBi ciioBa: KOJSICKU IS HOBOHAPOXKEHUX, O€3I1eKa, AKICTh, CIIOKUBHI

BJIACTUBOCTI, TIPOJIAXKI.

SUMMARY

Nikulina D.M. Study of consumer properties and sales features of strollers for
newborns.

In the first chapter of the work, the product-related aspects of the market
research of baby strollers are considered, the main trends are analyzed, safety
requirements and stroller testing methods are given.

In the second section, the quality and consumer properties of baby strollers
are analyzed from the standpoint of safety for compliance with current regulatory

documents.



The third section examines the organization of the sale of strollers at the
enterprise and offers recommendations for improving the sale of strollers for
newborns in the Antoshka store. The improvement of the sales of the studied group
at the expense of the hybrid assortment is substantiated, namely sales of: new
products; used baby strollers and strollers according to sample catalogs. It is also
proposed to introduce an additional expert service when determining the market
value of used strollers.

Keywords: strollers for newborns, safety, quality, consumer properties, sales.
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