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AHOTAIIS

SAuyn K.B. [ocnipkeHHS aCOPTUMEHTY Ta SIKOCTI KOBOACHHX BHUPOOIB Pi3HHUX
BUPOOHUKIB Ha TOPrOBEJILHOMY Hi,[[HpI/IGMCTBi

Y poOOTi pO3TISTHYTO TEOPETHUYHI aCHEeKTH JOCIIIKEHHS ACOPTHMEHTY Ta SKOCTI
KOBOACHHX BHUPOOIB, 30KkpeMa Kiacu(ikallito, MOKa3HUKU SKOCTI 1 METOAWYHY OLIHKY
SKOCT1 KOBOACHMX BHPOOIB.

[IpoBeneno pgociimkeHHS pUHKY KoBOacHuUX BUpoOiB. HaBenenuit anamis
JiSUTBHOCTI Mara3uny «JIaBkay, B IKOMY CIIOCTEPITa€ThCs TEHICHIIISI 3pOCTaHHS T0XO/IB.
3nificHeHa OIliHKA SKOCT1 YOTUPHOX 3pa3KiB KOBOACHUX BUPOOIB pi3HUX BUPOOHUKIB, KA
JIa€ 3MOTY OI[IHUTH HACKUIBKH SIKICHUH aCOPTUMEHT Peali3yeThCsl B Mara3uHi.

JlocnmikeHl MOKa3HUKU acOPTUMEHTY KOBOAcHHMX BHUPOOIB, a came: IIHUPOTa,
MOBHOTA, CTIMKICTh, HOBU3HA Ta PAIlIOHANBHICTD, SIK1 Tal0Th 3MOTY OI[IHUTH HACKUIBKH
acopTuMeHT € 30anancoBaHuM. [Iposenenuii ABC- ta XY Z-aHamni3 koBOaCHUX BUPOOIB,
SKUU J1a€ 3MOTY OIIIHUTH, SIKI TPYIHM KOBOAC pealli3yloThCsl Kpalle 1 MPUHOCSATh BULITUN
TOXI1/I.

KirouoBi cioBa: koBOAacHI BUPOOU, TOKa3HUKH SIKOCTI1, TOKa3HUKU aCOPTUMEHTY,
JOCTIKEHHSI aCOPTUMEHTY, Mara3uH «JIaBkay.

SUMMARY

Yatsun K.V. Research of the assortment and quality of sausage products of
different manufacturers at the trading company. The paper examines the theoretical
aspects of researching the range and quality of sausage products, in particular
classification, quality indicators and methodical evaluation of the quality of sausage
products.

A study of the market of sausage products was carried out. An analysis of the
activity of the "Lavka" store is presented, in which a trend of revenue growth is observed.
The quality assessment of four samples of sausage products from different manufacturers
was carried out, which makes it possible to assess how high-quality the assortment is sold
in the store.

The indicators of the assortment of sausage products were studied, namely: breadth,
completeness, stability, novelty and rationality, which make it possible to assess how
balanced the assortment is. Conducted ABC and XYZ analysis of sausage products,
which allows you to assess which groups of sausages are sold better and bring higher
income.

Keywords: sausage products, quality indicators, assortment indicators, assortment
research, Lavka store.
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