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AHOTALIIA

ABesoB J[.C. AxTuBI3alisg MNpoAaxiB TYpUCTUYHOTO CIHOPSDKCHHS Ha
TOPrOBEILHOMY HiAMPUEMCTBI.

Y poOOTi pO3TASHYTO TEOPETUYHI ACMEKTH IOCITIKCHHS aCOPTUMEHTY Ta
MPOJIAKIB TYPUCTUYHOTO CHOpsiKeHHs. [IpoaHanizoBaHO CTaH 1 TEHACHINT PUHKY
JOCTIKYBAaHOI TPy, PO3TJIIHYTI Cy4acHI METOH 11 IPOAaXKiB.

JlocmiKeHO AisIbHICTh TOProBesibHOro mianpueMmcTBa «Komekiis [Tpuromsy
Ta MWOro acopTUMeHTHUW psa. IIpoBeneHO OIIHKY SKOCTI TYPUCTHYHOIO
CHOPAKEHHS HA NPUKIIa/l HAMETIB PI3HUX BUPOOHUKIB.

[IpoanainizoBaHO MAapKETHHTOBY MpPOrpaMy TIPOCYBaHHS aCOPTHUMEHTY
TOPTOBEJILHOTO MIANPUEMCTBA, HAJAHO MPOIO3UINT MO0 aKTUBI3AIlll MPOJAXKIB
TYPUCTHYHOI'O CIIOPAIKCHHA B CYYAaCHHUX KOHKYPCHTHHX YMOBAX 34 PAXYHOK
IHCTPYMEHTIB MapKETUHTY.

KitouoBi croBa: akTuBi3alis, aCOPTUMEHT, IOCIHIJKEHHS, 1HCTPYMEHTH
MapKETHUHTY, TYPUCTUYHE CIIOPSJIKEHHS, SKICTh

SUMMARY

Avezov D.S. Activation of sales of tourist equipment at a trade enterprise.

The paper considers the theoretical aspects of researching the range and sales
of tourist equipment. The status and trends of the market of the studied group are
analyzed, modern methods of its sales are considered.

The activities of the trade enterprise "Kolybirka Pryklad" and its assortment
range are studied. The quality of tourist equipment is evaluated on the example of
tents from different manufacturers.

The marketing program for promoting the assortment of the trade enterprise
is analyzed, proposals for intensifying sales of tourist equipment in modern
competitive conditions through marketing tools are provided.

Keywords: activation, assortment, research, marketing tools, tourist
equipment, quality
SMICT
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