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AHOTALISA

Jlebeab K.I'. BiockoHa/leHHSI MAPKETHHIOBOI cTpaTeril miinpueMcTBa.

KBamiikarmiitna poOoTa mnpucBiYeHa BHUBYCHHIO TEOPETUYHHX 3acajy Ta
NPaKTUYHUX  ACIMEKTIB MapKETUHTOBOI JISUIBHOCTI  MHiANpHEMCTBA. Po3risiHyTO
TEOPETUYHI OCHOBHM YMPABIIHHS MAapKETHMHIOBOIO JisbHICTIO. [IpoanHanizoBane
MapkeTuHroBe  cepenoBumle  kommadii  “Inditex”.  IlpencraBimeHi — HampsiMu
BJIOCKOHAJICHHSI MAapKETHMHTOBOI JIsUIBHOCTI TiAnpueMcTBa. B mporeci pobotu
3p00JIEHO BUCHOBKU Ta MPOMNO3UILII MO0 OOTpYHTYBaHHS HAaNpsSMKIB BIOCKOHAJEHHS
MapKETHHTOBOI JISUIBHOCTI mianpueMcTBa kommadii “Inditex”. Pe3ympTaT po3poOok
MOXXYTb OyTH BUKOPHUCTaHI B MPAKTUYHIN MapKETHUHTOBIM JISITBHOCTI.

Karw4yoBi cjioBa: puHOK, MapKETHHTOBA JISUTBHICTb, JIOSJIBHICTh, CIIOXKHBaul,

MAapKCTHHI'OBC IIJIaHYBAHHA.

SUMMARY

Lebed K.G. Improvement of the enterprise’'s marketing strategy.

The Master’s thesis is devoted to the study of theoretical foundations and
practical aspects of marketing activity of the company “Inditex”. The theoretical bases
of marketing activity management are considered. The marketing environment of
company “Inditex” is analyzed. The directions of perfection of marketing activity of the
enterprise are presented. In the course of work, conclusions and suggestions were made
on the justification of the directions of improving the marketing activities of ““ Inditex”.
The results of the development can be used in practical marketing activities.

Keywords: market, marketing strategy, loyalty, consumers, marketing planning.
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