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CHUHTAKCHYHA NTPUPOJA PEKJTAMHUX CJIOTAHIB AMEPUKAHCBKHUX
BPEHIIB OAAI'Y TA B3YTTAA

Mema 3anponono6an020 00CIIONCEHHA NONAAE Y POZCOPHYIMOMY BUBYEHHI CReYUudIKu MOBU aH2TOMOBHUX CLO2AHIE
8I00OMUX AMEPUKAHCLKUX OPEHOI8 HA CUHMAKCUYHOMY PIBHI Ma NO2IUONeHHI ICHYIOUUX NO2IA0I8 HA IX DYHKYIOHANbHI 0CO-
bausocmi.

Pexaama 30amna suxonysamu pisni 3a60amuHusa — ingopmyeamu, ymeoprosamu, coyianizyeamu, pozsaxcamu. 10106-
HOW yHKYIEIo pekaamu € it KOMYHIKamughe cnpsiMy6anis Ha OOCASHEHHs NOCMABIEHUX GUpOOHUKOM yinell. Y pexnami
3aCmMOCco8YEMbCS WUPOKULL APCEHAN eKCHPECUBHUX 34C00i6 HA 6CIX PIGHAX MOBU, WO CAPUSIOMb GUKOHAHHIO 20T06HUX
@DyHKYill peknamHo20 NOBIOOMIEHHS —NPUBEPHYMU Y8A2Y | NePEeKOHANHA NOMEHYIlIHo20 adpecama.

Cnozan € 0cobau8oI0 4aCMUHOW0 PEKIAMHO20 MEKCMY i epac 20N06HY POlb ¥ GUKOHAHHI MAHINYIAMUEHOI YHKYII.
Maninynamuena ynkyis pekiamu Cnpamo8ana Ha npUeepHeHHs yeazu NOMeHYItiHO20 KAiEHMa abo HAGII08ANHS CROJICU-
6auesi HeoOXIOHOCMI NOKYNKU, MA 00CA2AEMbCSL 3a 00NOMO20I0 BUKOPUCTIANHS IMNEPAMUBHOT KOHCMPYKYIT.

B x00i ananizy 6yno eusnaueno maxi munu cio2anie Ak NUMAKHs, PO3N0GIiOb, KOMAHOA, 3AKIUK. Cnocmepzzaembwz
BIICUBAHHSL HENOBHO20 PeYeHHs, Kompe NPeOCmAasiie 00HY 3 MEHOEeHYIl pO3GUMKY CUHMAKCUCY CYYACHOI aHeniticbkol
mosu. Taxka KOHCMPYKyist 6HOCUMb 8 DINLUOCTI BUNAOKIE 8 MEKCM eKCnpecuste 3a6apeieHHs.

Cnoeanu yumae oinvuie ar00el, Hide cami peKaamMHi MmeKCmu, MoMy 80HU NOBUHHI NPUSePMAmu y8azy Yilbooi ayou-
Mopii: Micmumu YHIKATbHY Mopeosgy npono3uyito, odiyamu eueody. Kpim mici inghopmayii, ska nompannse 6 cnoean, ne
MeHWw 8aX¢Causa i 1020 «C08ecHa 000IOHKAY, CIO2aH NOBUHEH OYMU HANUCAHUI MAKUM YUHOM, W00 He BUKIUKAMU 8I0-
MOPEHEHHSL Y YINbOBOT ayOumopii: 1e2ko Yumamucs, 6ymu opucinaibuum, sukaukamu yikagicmo. Tooi croeanu ne auue
J1e2KO 3anam iImogyIomusCs i CMarms YacmuHoi0 MOGHO20 cepedo8uwyd, a U aKMUGHO U020 3MIHIOIOMb.

Ha ocnogi 6usuenoi nimepamypu modicha nputimu 00 UCHOBKY, WO CYUACHA HAYKA BUCOKO OYIHIOE 3HAYUMICIb PEKIa-
MU 8 KOMYHIKAMUEHOMY RPOCHOpPI K 00HO020 3 HAUOINbUWL NOMYHCHUX BAJICENI8 OPMYBANHA MA MOOENI0BANHS 2POMAO-
cokoi Oymku. Cnoeam, He3anexNcHo 6i0 Muny pekaamHo20 meKkcmy i Kanaiy KoMyHikayii, nece  cobi aKujo He 0CHO8He, MO
documb cepiosHe iHopmayitine, ma, 0cobIUBO, eMOYIIHe HABAHMANCEHHSL.
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SYNTACTIC NATURE OF ADVERTISING SLOGANS OF AMERICAN BRANDS
OF CLOTHES AND FOOTWEAR

The article is aimed at studying the specifics of the English-language slogans of famous American brands at the
syntactic level and deepen the existing views on their functional features.

Advertising can perform various tasks such as informing, educating, socializing, and entertaining. The main function
of advertising is its communicative direction to achieve the goals set by the manufacturer. In advertising, a wide range
of expressive means is used at all linguistic levels, which contributes to the performance of the main functions of an
advertisement — to attract the attention and conviction of the potential customer.

A slogan is a special part of an advertising text and plays the main role in performing a manipulative function. The
manipulative function of advertising is aimed at suggesting to the consumer the need for a purchase, and is achieved by
using the imperative construction.

During the analysis, the slogans in the form of questions, stories, and commands were determined. The use of an
incomplete sentence is observed, which represents one of the trends in the development of the syntax of the modern
English language. In most cases, this construction brings an expressive function to the text.

Slogans are read more than advertising texts themselves, so they must draw the target audience s attention: contain a
unique sales offer or promise benefits. In addition to the information contained in the slogan, its «verbal covery is equally
important, the slogan must be written in such a way as not to cause rejection in the target audience: it is supposed to be
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easily read, original, and arouse interest. As a result, slogans are not only easily remembered and become part of the

language environment, but also actively change it.

On the basis of the studied literature, we can come to the conclusion that modern science highly appreciates
the importance of advertising in the communicative space as one of the most powerful levers for the formation
and modeling of public opinions. A slogan, regardless of the type of an advertising text and communication
channel, carries rather serious informational and, especially, emotional load.

Key words: slogan, advertising, syntax, imperative sentence, incomplete sentence.

I[MocTaHoBka mpoOJeMH TMONSATaE B TOMY, IO
CydJacHe CYCITUTbCTBO MiTA€ThCS TIIHOOKOMY BILTHBY
3 OOKy BUPOOHHKIB Ta peKJIaMOJaBIliB ToBapy. | Haii-
OLITBIIIO0 TTPOOJIEMOIO CIIOXKUBAYIB € Te, IO peKiiama
MOY€ CTBOPUTH MiJICBIIOMHUI1 TUCK Ta 33 JOTIOMOT'OIO
EMOIIIMHOTO HABAHTAXCHHS 3MYCHUTH BIJIaTH Tiepe-
Bary rneBHOMY HPOJIYKTY.

AHaji3 pociimxkenn. [IpakTnyHa 9acTwHA TIPO-
Onemu, siKa PO3TISAAETHCS, € HENOCTaTHBO JIOCIi-
JDKEHOIO Ta BHBYEHOIO 3 OOKY MOBO3HABCTBa, B TOM
Yac, SIK HaJA3BUYaHHO BEIUKUN TEOPETUUHUH 00’ €M
Marepiajdy MU MOXXEMO 3HalTH B MapKeTOJIOTii, IO
0a3yeThCcsl Ha YCHINTHOMY IPOCYBaHHI PEKIAMHOT
MIPOYKITii. MeTOI0IOTIYHOI0 OCHOBOKO JIOCITI IKESHHS
MTOCITY>KWJIM HAYKOBI TIpalli BITYU3HAHUX Ta 3apy0ixk-
HUX TIEJIaroriB Ta BUCHUX Y JIHTBICTHUIl, CTHIIICTHIIL,
ricuxoJiorii Ta Mapkeroiorii, a came: O. 1. 3emiHcbKa,
H. JI. KoBanenxko, Xaitai [1Isans6e, M. M. Koxrtes,
H. C. JIuca ta ixmi.

Meta crarTi. B poboti pobuthcs cmpoba po3s-
KpUTH TIPUXOBAaHI CMHCJIOBI HaBaHTa)KEHHS, SKi
BHUPOOHUKH MOJAIOTH Y CBOIX PEKJIIAMHHX KaMIIaHifX.
[IpoBenene gocmipkeHHS JOOMOXKE HaM, SIK CIIOXKH-
BayaM, 3pO3yMITH TOHKOIII PEKJIaMH, SIKi TIPUXOBaHi
M PI3HAMH CHHTAKCHIHUMH OCOOIHMBOCTSIMH Ta
NpUHOMaMH.

Buknaxg ocHoBHoro marepiaay. Sk Bimomo,
pexnama Oyia BIpOBaKeHa 33yl KPaloro mpocy-
BaHHSI POAYKIIT y X0/i 0araTb0X peKIaMHUX TOHOK
MK BupoOHHKamH. Lle pobuThed 3 Tiero MeToro, abu
TTOTCHITIIHI TTOKYTIII 3-TIOMIXK MIJTbHOHIB OTHOTHITHHX
TOBApiB 3MOTIIN O0paTH caMe TOH MPOYKT, IO CTaHe
im B Harozi. Ta OUIbIIICTE (haxXiBIB CTBEPIKYE, IO
came pekiaMa € YM He HaHOUIbIIUM Ta HaiMOTYTHi-
MM MaHIMyJIATHBHUM 3aco00M. [i cekper mpuxopa-
HUW caMe y BHKOPHCTaHHI OCOOMMBOCTEH JIOACHKOI
TICUXOJIOT11, [0 HEMOMITHO IS HAaC JIOTh Ha HaIly
K CBIIOMICTh, aJpKe, HaldJacTille, pekiiama 3aBya-
JIbOBaHa TaKUM YKMHOM, L0 MU PO3IISIAAEMO 1i HE Ha
JIOT1YHOMY, a Ha eMOLIIHHOMY piBHi.

He MoxHa He moromuTHCs 3 AESKUMH JOCHTiJ-
HHAKAMH, SKi CTBEPIKYIOTh, IO CaMe CHHTAKCHIHI
3aco0M MaloTh HAWOUTBII ICTOTHE 3HAYEHHS y pea-
Jizanii nmparMaTuYHOi HACTAHOBU PEKIIAMHOTO TEK-
cty. CHUHTaKCH4HI OCOOMMBOCTI PEKJIIAMHHMX TEKCTiB
HEOJHOPA30BO CTaBaIM 00 ’€KTOM  JIOCIIJIKCHHS

BITYM3HSHUX Ta 3apyODKHUX JIHTBicTIB. binmbmricts
MOBO3HABIIIB 3BEPTAIOTHCS 10 ONHCY PI3HUX BHUJIB
CHUHTAaKCUYHUX YTBOPEHb, IO BUKOPHCTOBYIOTHCS
JUIL CTBOPEHHsI OUTBII IEBOTO PEKIAMHOTO TEKCTY
(M. M. Koxres, K. O. HosikoBa, O. . 3emHcbKa,
10. b. Kopnera). Oxpemi TOCTIIKEHHS CTOCYIOTHCS
PO3IVISILy CHMHTAKCMYHUX OCOOIMBOCTEH IEBHUX
CTPYKTYpPHHX KOMIIOHEHTIB PEKIaMHOTO TEKCTY. Tak,
H. JI. KoBaneHko po3misijiae CHHTAKCHYHY OpraHi-
3allil0 PEeKJIaMHOTO clIoraHa Ha (GopMallbHO- rpamMa-
tnaaoMy piBHI (KoBanenxko, 2006: 17); H. C. Jluca
OTIHCY€ CHHTAKCUYHI 0COOIMBOCTI PEKIIAMHOTO 3HAKa
tomo (JIuca, 2003: 18).

Ha cunTakcuyHoMy piBHI peKJIaMHi TEKCTH
MAalOTh CBOi MOBHI OCOOJIMBOCTI, sIKi 00YMOBJICHI pi3-
HOMAHITHUMH EKCTPAJIiHTBICTHYHUMH (aKTOpamH,
MTOB’ I3aHUMH B TIEPIITY YEPTy 13 TICUXOJIOTIEI0 BIUIUBY
pexyiaMu. XapakTep peKIaMHHUX 3BEpHEHb, X oOMe-
JKEHH 00CST BU3HAYAIOTh OCOOJIIMBOCTI CHHTAKCHY-
HOi OynoBH iXHiX peyeHb. AOCOIOTHA TiepeBara mpo-
CTHX PEYCHb Y PEKIaMHHX TEKCTax IOB’s3aHa 3 iX
MUHAMIYHICTIO, EKCIIPECHUBHICTIO, HEBEJIMKOIO TOBKHU-
HOIO Ta HEOOXITHICTIO IIBHIKO 1 pPE3yJIETaTHBHO
crpuilMaTHCs CIIOKMBAa4aMH, & TAaKOX 13 BIIMBOM
PO3MOBHOTO MOBJIEHHs. IIpocTi pedeHHS BUKOpHC-
TOBYIOTBCS, KPIM TOTO, 3 METOIO MiAKPECIUTH CMHC-
JIOBY pOJIb TIEBHOTO CJIOBA Y MOBiIOMIJIEHHI, CTBOPIO-
F0Th CIeIU(ivHI PUTMIKO-CHHTAKCHUYHI OCOOIHBOCTI
TEKCTY, TOPOKYIOUH acoIliallii 3 yCHIM MOBJICHHSM.

Y MacoBiii komyHiKamii i, 0coOIMBO, y peKiiami
BUOIp PO3MOBITHOTO, CIMOHYKAIBHOTO a00 MUTANIb-
HOTO THITy PEYeHHsI OOyMOBICHHU SIK PSAAOM (QYHK-
iOHANBEHUX (PaKTOPIB, TaK i Oa)KAaHHSM HAJaTH MOBi-
JOMJICHHIO JIOJJATKOBE CMHCJIOBE HAaBaHTAXKCHHS.
V peknami HaeThCs Ipo Te, o0 3a JOITOMOTOO CTIO-
HyKaJIbHOI 200 MUTANTBHOT KOHCTPYKIIIi 1aTH CTIOXKH-
BauaM TIeBHI BKa3iBKH JI0 Jii, & TAKOX 3aCTEPErTH BiJl
«HENPaBWILHO1», KHEBUT1HOI» a00 «HEe HalKpaloi»
JIOMOBJICHOCTI — IPUI0aHHS TOBapY Y KOHKYPEHTIB.

IlepeBaxkHa OIMBIIICTh PEUCHb Y PEKIIAMHHX TEK-
CTax € PO3MOBITHMUMH. PO3MOBiAHI pedeHHsS 3acTo-
COBYIOTBCSI B MOBJICHHEBIM TaKTHIl «MaKCUMallb-
HOI 00’€KTHBHOCTI». BIIuB 3IiHCHIOETHCS uepe3
noxaHHs QakTiB 00’ €KTUBHOI AiicHOCTI (TmiaiOpaHux
3aNe)XHO BiJ XapakTepy BIUIMBY Ha PEUHUITIIEHTA),
YHUKAIOYU TI0pajl, YMOB i 3aKJIUKiB, HAMAOUH afpe-
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cary MOJMJIUBICTb CaMOCTIHHO MpPUHAMATH PiIIeHHS.
Hampuknan:

«Wrangler. There's a bit of the West in all of us.» —
openn Wrangler

Sk Gaummo, B IOMY TIPUKIIAAi HEMa€e >KOTHUX
3aKJIMKIB 10 TpUAOaHHS MPOAYKIIi, ajle BKUBAIOUU
Ha3By camoro OpeHAy B CJIOTaHi, MapKeTOJIOTH eKC-
IUTIIUTHO HATSAKAIOTh, IO I MPOMYKIlisA (JPKUHCH)
€ YacTHHOI KOXXHOTO aMepuKaHIs. HactymHum
IIPUKIIAIOM € PEKJamMa BiIOMOIO aMEPHKAHCHKOIO
OoyauHKy Momu — Operny DKNY:

«The official uniform of New York.» — cnoras,
SIKUI MICTHTB B cO01 yaCTHHY Ha3Bu OpeHay « NY-New
York.» TuM camuM IMIDTIIMTHO mojarouu iHpopma-
1i0 ITPO OpeH.I.

EdexTnBHE BUKOPHUCTAHHS B pEeKJIaMi CTIOHYKah-
HUX peUeHb HANpsAMY CIIOHYKa€ CIOKHBaya 70 Aii:

«Timberland. Don't Wear It. Use It.» — OpeHp
Timberland Boots

B upomy npukiiajii BAKOPHCTOBY€EThCS MOABIMHUIA
3aKIJIMK, BUPAKEHUH 3allePEIHOI0 (don t wear) TaTIO3H-
TUBHOIO (use) IMIIEpPAaTUBHUMH KOHCTPYKITISIMH, SIKi
BHOCSITh €MOIIIHY OIIHKY Ta MiAKPECTIOITh AYMKY,
a He ¢axT. IMneparuB mMae cucreMy Qopm, SKi cKia-
Jal0Th JIECTiBHY THapagurMy, TOMy KaT€rOpUYHICTb
Haka3y repeiacThbes BKUBAHHAM iH(QiHITHBA y PyHKIIIT
HeraTuBHOTO iMIiepartuBa. Llle onun npukiay kaTero-
PUYHOTO HAKa30BOTO CIIOCco0y € ciorad Openaa Nike:

«Just do ity

LentpanpHe Micue cepel] CIIOHYKaJIbHUX PeueHb
HAJICKUTh caMe IMIEpaTUBHUM PEUCHHSM, y SKHX
MO3HIIII0 TPHUCY/IKA 3aliMarOTh IMIIEpaTHBHI (opmu
miecnoBa. IlpukiamoM IMIIEpaTHBHUX pEUCHb €
pexinamanii cioran Opermy Polo Jeans / Ralph
Lauren:

«G.LVE. Get Involved. Volunteer. Exceed.»,

B sIKOMY 00’ €KT (IIPOAYKT), SIK i B 0ararbox BUMIa/I-
KaX PEeKJIAMHHX TEKCTiB, HE € SIBHUM, aJi¢ IMILTIIIAT-
HuM. HacTtymHuii pexnamMHuii cioraH OpeHmy Bite
Footwear:

«Bite. Equip Your Feet.» —y CTPyKTypHOMY BiZHO-
LICHH] € KOHCTPYKII€I0, 0 CKIAAA€ThCA 3 IBOX Yac-
TUH: OpeH/a 1 BIacHE cJIoraHa. SIK MpaBuiio, BUIA KU
3MUTTA IUX YaCTHH Y paMKax OIHi€l CHHTaKCHYIHOI
KOHCTPYKIIii, KOJH OpeHIT BKITIOYA€ThCS Oe3mocepe-
HBO B CTPYKTYPY CJIOTaHa, JOCUTH MOLINPEHI.

IMmepariBHI peyeHHs K OOUMH 13 3ac00iB pealti-
3alii QyHKUi{ BIUIMBY pEKJIaMH 4YacTO BUKOPHCTO-
BY€TbCS TIPH 3BEPTaHHI JIO MOJOAIKHOI ayauTOpii.
IMIIepaTuB MIiCTUTH BHKJIHK, 3apsii, 3aKJIUK 1 Opi€H-
TOBaHWW Ha MPHUUHATI B MBOMY CepenoBHINi (popmu
CHiNKyBaHHS 0e3 epeMOHil, HampUKIIaI:

«Love your feet.» — 6penn Feelmax — Toe Socks,

«Look again.» — 6penn Clarks — Bostonian Shoes.

[MonynsipHa CHOTOAHI JyMKa AOCIITHHUKIB PEKITaMH
npo Te, 0 BUKOPUCTAHHS CIOHYKAIbHHX pPEYeHb
BUSIBIISIETBCS IOCTATHHO PU3UKOBAHUM, TOMY LIO TTEBHA
rpyna COXKUBaviB HACTOPOXKEHO CTABHUTHCS JIO KOMY-
HIKaIlii 3a JOITOMOTOI0 CIIOHYKAJILHIX PEUCHb, CIIPHT-
MAaro4u TpsMe CIIOHYKaHHS K aKT TUCKY Ha cele, a
peKIIamy, 10 MiCTUTh CIIOHYKaIbHY KOHCTPYKIIIFO — STK
arpecuBHy. MOXJIMBE 4epryBaHHS PO3MOBIIHOI KOH-
CTPYKUII 3 IHIIMMH TUTIAMU KOHCTPYKIIH y peKiami
OJIHOTO TOBApY, IIO JIOTIOMAra€ 3HU3UTH HETaTHBHUI
eexT A OKpeMUX CIIOXHUBYMX TpyI. byna 3adikco-
BaHa HEBEITMKA KITbKICTh TAKUX PEKIIAMHUX TEKCTIB:

«Wear it to feel athletic» — 6peng Under Armour.

Haii0inpury 4acToTHY rpymy B JOCIHIIKCHOMY
HaMH MaTepiaii CKJIajld peKjIaMHi CJIOTaHd — MPOCTI
pEUCHHS:

«Nothing comes between me and my Calvins.» —
openn Calvin Klein Jeans, «Quality never goes out of
style.» — openn Levi Strauss & Co,

«My bottoms are tops.» — 6penn Gloria Vanderbilt
women's jeans,

«Because shoes that fit better, perform better.» —
openn New Balance.

Ha namry ngymKy, 1€ MOSICHIOETBCS TparHEHHSIM
cloraHa JI0 CTUCIIOCTI MpH BHCOKiH iH(opmaTus-
HOCTi. AZPECOBaHICTh CJIOTaHa 3HAXOJUTh CBOE BiIO-
OpakeHHST B TEPEBaKHIM OITBIIOCTI B 0COOOBUX
pEeYeHHSX Hik 06€30CO00BHX:

«Nike ID. Your Colors. Your Style. Your Shoes.» —
openn Nike ID Shoes,

«Nothing comes between me and my Calvins.» —
opena Calvin Klein,

«Mudd. Better when it's on you» — 6pean Mudd
jeans.

MeHIu1 mpejcTaBiIeHi CJIOraHd y BUIVISII CKIIaj-
HOTO PEYEHHs, AKi B CBOEMY CKJIaJi MICTATH iMILIi-
UTHI 00 €KTH (B HAIIOMY BUMAJKY, OAUHUIIS OJISTY
a0o0 B3yTTA):

«lIt's hard to be nice if you don't feel comfortable. » —
openna Dockers Jeans.

B nHaBeneHoMmy mMpuKIani TPOMYKINisS HE 3ramgy-
€THCS IPSMO B TEKCT1 CaMOTO CJIOTaHY, a JIUIIE CTUCIIO
HAJAETHCS 11 XapaKTEPUCTHKA.

OpHak HaWOUTBIIE BUPAKEHHS IMpParHEeHHS CIIO-
ragy 0 CTHCIOCTI 3HAaXOOWTh y BHUKOPUCTAHHI
B SKOCTI PEKJIAMHHUX CJIOTaHIB CIIOBOCIONYYCHb.
Hamu BusiBneHI peksiaMHi CJIOTaHH, IO € 32 CBOEIO
CTPYKTYPOIO CIIOBOCIIONTYYEHHSIMU:

«Soul texture» — 6penn Falke,

«The fabric of our lives» — 6penn Cotton,

«Water instinct» — 6peng Desente — Arena.

MeHII npeicTaBleHi peKJIaMHi CIIOTaHH — TeKCTH:

«There are two motivations in sports. Which is
yours? For Love or Money?» — 6penn New Balance,
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«Do you want a shape like a bra? Or do you
want a shape like a woman?» — O6pern Body Bra By
Warner's.

Taxki cjoranu B CBOil CTPYKTYpi MICTATh XapakKTe-
pU3YIOUi O3HAKH MPOAYKIIi y BUJII TOPIBHIHHSL.

Bapto 3ayBakuTy, 110 iepeBakHa OTBIIICTD PO3-
MOBITHUX peYeHb HE TOBOPUTH PO OE3yMOBHE J1OMi-
HYBaHHS JIHCHOTO CIIOCO0Y B CTPYKTYPi PEKJIAMHOTO
ciorana. Tak, KUIBKICTh CJIOTaHIB, B CTPYKTYpl SKHX
BHKOPHCTOBYETHCSI HaKa30BHiA criocid He MeHma. Ha
HAIlly TYMKY, 11e TIOSICHEOETHCSI TUM, IO PEKITaMHHIA
TEKCT TSDKIE IO M'SKOTO, PEKOMEHAAIIHHOTO XapaK-
Tepy, paAUTh, HEHAB'A3TUBO PEKOMEHY€E Pi3Hi Iii:

«N is for fit.» — bpenn New Balance,

«Love your feet » — openn Feelmax — Toe Socks,

«Keep our beaches beautiful. » — 6penn Perry Ellis
International — Jantzen.

HemnoBHi pedeHHs 3aliMarOTh BIAMIOBIAHE Miclle
B aHDIIMCHKIM MOBI, MPEACTABISAIOUM OJHY 3 TCH-
JICHIIH PO3BUTKY CHHTAKCHCY CY4acHOT aHIIIHACHKOI
MOBH. Taki KOHCTPYKIIii BHOCSTPH B O17IBIIOCTI BUTIAA-
KiB B TEKCT JOXATKOBE CKCIPECUBHE 3a0apBIICHHS:

«Next to myself. I like BVD besty — 6peng BVD
Underwear,

«Behind The Scenes Since 1889.» — Openn Lee
Jeans.

[MuTanpHi pedeHHS B aHIIOMOBHHX pEKJIaM-
HUX TEKCTaX 4YacTO BHKOHYIOTH TEKCTOOPTaHi3yIOuy
(yHKIIFO, CTBOPIOIOTH 1IFO3it0  OE3MocepeIHhOro
CHIKyBaHHS ajapecara W agpecaHTa, NPHKIAAOM
SIKMX € CJIoTaHu HaiiBigomimux ¢ipm Nike:

«Can't someone else just do it?»,

ta Levi’s Jeans:

«Have you ever had a bad time in Levi§?».

[MutanHs 3aBxau mependavyae BiANOBiAb, TOMY
MiJICBIZIOMO CIIOYKUBAY HiOW 3a7Ty4a€eThCs IO peKIam-
HOTO JiajioTy, He3BaXKAIOUM Ha Te, IO peKiiama SIK
YacTHHA MAacoBOi KOMYHIKallii He mependadae MOX-
JIUBOCTI OOMIiHY.

Crin 3a3HAYMTH, IO JUIS TEKCTY PEKIAMHOTO CJIO-
raHa He XapakTepHO BUKOPHUCTaHHA iHQIHITHBHUX
3BOPOTIB, a, OTXKE, YACTKU — «fo». AJle, BCe K TaKH,
JesIKi IPHUKIIAJN HaM BIIAIOCS 3HANUTH:

«lt's hard to be nice if you don't feel comfortable» —
openn Dockers Jeans,

«Designed to work as hard as you.» — 6peng KAN
Enterprises — Peaches uniforms.

Takok TEKCT clorany piako OynyeTbcs Ha 3are-
PCUCHHI YOroCh, OTXKE, HEUACTi BUIAAKU BXKMBAHHS
«noy i «noty, B OCHOBHOMY B pa3i MPOTHCTABIICHHS:

«Your not-so-secret weapon.» — 6penn Hanes —
Wonderbra, B sKoMy MapKeTOJIOTH IMILTIITATHO TIOPiB-
HIOIOTH JKIHOUY OiUTH3HY 31 30pOo€ro.

st Toro, mo0 croKuBa4 JOBro HE PO3MIPKOBY-
BaB, MOTPIOHO MiAIITOBXHYTH HOTO A0 KYIIiBIi MEB-
Horo ToBapy. Came TOMy B clIOTaHax 4acTo 3ycTpi-
4JaloThCA JI€CTIOBa B Haka3zoBoMy crocobi. Came
JIIECTIOBO HAJA€ CIIOTaHy TUHAMIYHOCTI, aJyke BOHO
MOXe TepelaBaTH pyX AyMKH. be3 jiecnoma cio-
raH MpOTpae came CBOEI0 HEPYXJHUBICTIO TYMKH.
OpnHak, CbOTO/IHI € MOMYJISPHOIO JyMKa JOCIiAHUKIB
peKJIaMH TIpO Te, IO BUKOPUCTAHHS CHOHYKaJbHUX
pEUYCHb BHSBIIETHCS JIOCTATHHO PH3UKOBAHUM, TOMY
IO TIeBHA Tpyla CIOXHBa4iB HACTOPOXKEHO CTa-
BUThCS JI0 KOMYHIKaIlii 32 JOMOMOIOK CIOHYKAaIh-
HUX pEYCHb, CIPUAMAIOUH TIPSIME CTIOHYKAHHS SIK aKT
TUCKY Ha ce0e, a peKjiamy, 1o MICTUTh CIIOHYKaJIbHY
KOHCTPYKIIiIO — SIK arpecuBHY. T0X, MOXITUBE YepTy-
BaHHS PO3MOBIAHOI KOHCTPYKITi 3 IHITUMH THIIAMH
KOHCTPYKIIIH y peKiiaMi OJJHOTO TOBapy, IO JOMOMa-
rae 3HU3WTH HETATUBHUI ehEeKT A OKPEMHX CIIO-
KUBYHMX Ipyn. Mu 3adikcyBanu HEBEIHMKY KUTBKICTh
TaKUX PEKJIAMHUX TEKCTiB:

Under Armour — «Wear it to feel athleticy,

LEVI'S — «Live unbuttonedy,

Clarks-Bostonian Shoes — «Look againy,

Perry Ellis International — Jantzen — «Keep our
beaches beautifuly,

Feelmax — Toe Socks — «Love your feety,

Timberland Boots — «Make it better.

BucHoBku. CTBOPEHHIO €KCIIPECHBHOTO €(EKTy
PEKJIAMHOTO CIIOTaHa CITY)KUTh TAKO)K BUKOPHCTAHHS
CTPYKTYPHHX OCOONMBOCTEH pedeHHs. HaiiOimbury
YacTOTHY TpyIy B JOCITI[PKEHOMY HaMH Marepiaii
CKJIaJI PEKJIAMHI CJIOTaHW — MPOCTI PEYEHHs, IO
MICTSATh B cO0l iMITepaTHBHI KOHCTPYKIIii, IO IOsIC-
HIOETHCS TMPArHeHHSAM JI0 CTHCIOCTI. B meskux cno-
raHax XxapakTepHe TSDKIHHS 10 IMILTIUTHOTO HATSAKY
Ha MPOAYKIIiI0, a esiKi MiCTUTH B c00i Ha3By CamMoro
Openay. YV pekinami TPOCTSKYEThCA TEHACHILIS
HAOJNM3UTH BUKJIAJ JIO YCHO-pO3MOBHOI MoBH. CTH-
JTi3aIis i1 pO3MOBHY MOBY TTPHU3BOIHTH J0 BUKOPHC-
TaHHS B CJIOTaHI-TEKCTi HETTOBHUX PEYCHb.

[Ipobnema cnoraHy 3ainMIIA€TBCS BCI YacH 3
caMoro BUHMKHEHHsI pekjaMu sK Takoi. [lyxe yacto
CIIOTaH € PYUIHHOI CHIIOI0 MapKeTUHTY. Tomy
JOCIIKEHHST 0COOMMBOCTEH CIOTaHIB Ha yCiX piB-
HSX MOBH 0€3 CYMHIBY 3aBXIH CTaHEe KOPUCHHUM Yy
e(heKTHBHOMY CTBOpPEHHI CJIOTaHa, a Ha/1alli — TAKOMY
X e(peKTUBHOMY pO3BHUTKY 30yTy TOBapy.
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