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AHOTAIIA

Kyuenko A.A. Po3BUTOK BJIAaCHMX TOProBHX MapoK po3ApiOHOT Mepexi
(b1pMOBUX Mara3uHis.

Y po0OTi pO3rIAHYTO TEOPETUYHI 1 MPAKTHYHI aCMEKTH PO3BUTKY BIACHHUX
TOProBUX MapoK, iX aHaji3 Ha PUHKY YKpaiHW, OCHIJKEHO CTaH Ta TEHJEHIIil
PO3BUTKY, CTpaTerii CTBOPEHHS Ta PO3BUTKY BIIACHUX TOPTOBUX MApOK, aJrOPUTM
1X CTBOPEHHH.

[IpoBeneHO JOCHIKEHHS SKOCTI Ta acCOPTUMEHTY TOBApIB BJIACHUX
TOPTOBUX Mapok po3apioHoi Mepexi. Po3poOnena 25-6abHa mIkana sIKOCTI MUBa
32 OPraHoJICNITUYHUMHU MMOKa3HUKAMH.

3a JIOMOMOIO0 AaHKETyBaHHA OyJO0 BHSBJIEHO JIOSUIBHICTh KIIIEHTIB,
CTaBJCHHS JI0 BIJIACHUX TOPTrOBUX MapOK, 3HAYUMICTh OpeHay mpu BHOODI
NPOJYKTY, TUHAMIKY CIIOKMBAHHS, TIepeBar, notped 1 nepeKoHaHb crokupayis. Lle
J03BOJIMJIO PO3POOUTH Ha OCHOBI 310paHMX JaHUX KOMIUJIEKC PEKOMEHJAIIN Mo
YAOCKOHAJIEHHI0O 1 PO3BUTKY BJIACHUX TOPrOBUX MAapoK Mepexi (pipMoBHUX
MarasuHiB.

KirouoBi cioBa: BiIacH1 TOProBi MapKu, pO3BUTOK BIACHUX TOPTOBUX MapoK,

SKICTh, aCOPTUMEHT, BUSIBJICHHS JIOSUIBHOCTI, aHAIII3 TTPOIAXKIB.

SUMMARY

Kutsenko AA Development of own brands of retail network of branded
stores.

The theoretical and practical aspects of development of own trademarks,
their analysis on the market of Ukraine, the state and tendencies of development,
strategies of creation and development of own trademarks, algorithm of their

creation are considered in the work.



The quality and assortment of goods of own brands of the retail network
have been researched. A 25-point scale of beer quality according to organoleptic
parameters was developed.

The questionnaire revealed customer loyalty, attitude towards own brands,
brand importance in product selection, consumption dynamics, preferences, needs
and beliefs of consumers. It allowed to develop on the basis of the collected data a
set of recommendations for improvement and development of own brands of a
network of branded stores.

Keywords: own brands, development of own brands, quality, assortment,

loyalty detection, sales analysis.
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