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AHOTANIA

bpamkos A.FO Auaniz ynooobans cnosxcugauis 0151 0OIPYHMYBAHHS CMBOPEHHS
H08020 mosapy (bpeHoy).

B kBamidikaniiiHiii po60TI pO3MISSHYTI OCOOJMBOCTI MOBEIIHKH CIIOKUBAYIB,
HaWMOMYJSIPHILII OCHOBHI €JI€MEHTH PUHKY, a TaKOX Cy4YacHI METOAM JOCIIIKEHHS
3MOMKHM, 110 BIUIMBAIOTh HA CHOXUBUMU BUOIp. ByB 3po0ieHuil aHai3 MapKeTUHIOBOIO
cepenoBumia minnpuemctsa TOB «Bratkoff)», oOpani nepcriekTuBu po3BUTKY 00paHOi
KOMIaHii, a TaKoX, 3a JOMOMOTOI0 BUBUCHHS CIIOXHMBaYiB, OyB OCIHIIKCHUN BIUIMB
JISUTBHOCTI  MIANPUEMTCBA HA TMOBEAIHKY CHOXHUBadiB. Takox, cTparerisi  sika
BUKOPUCTOBYETHCS KOMITIAHIEIO HAI[UICHA Ha SIKOMOTra OUThIIHMKA PO3BUTOK, 3/1aTHA
3QJIy4UTH 3HAYHO OUIBIIY KIIBKICTh BII3HABAEMOCTI TMOPIBHAHO 3 TMOMEPEIHIM
CIIEHapi€eM, 1, BIAMOBIIHO, MIABUIIIUTH JOXI1/I.

KimtouoBi cnoBa: cnoxkuBaua, TOB «Bratkoff», awnamiz wmapkeTuHroBoro
CepeloBUIla, PUHOK IOCIYT, PUHOK (POTO-Bi€0, aHai3 CIOKUBAYiB, IHCTPYMEHTH,

npoOiema.

SUMMARY

Bratkov A.Yu Analysis of consumer preferences to justify the creation of a new
one product (brand).
The qualifying work examines the peculiarities of consumer behavior, the most popular
main elements of the market, as well as modern research methods of shooting that
influence consumer choice. An analysis of the marketing environment of the company
"Bratkoff" LLC was made, the development prospects of the selected company were
selected, and also, with the help of consumer research, the impact of the company's
activities on consumer behavior was investigated.
Also, the strategy used by the company is aimed at the greatest possible development,
able to attract a much greater amount of recognition compared to the previous scenario,
and, accordingly, increase income.

Keywords: consumer, "Bratkoff" LLC, analysis of the marketing environment,

service market, photo-video market, consumer analysis, tools, problem.
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