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AHOTANIA

BinsiBuesa B.B. IBEHT-MEHE/DKMEHT B I'OTEJIBHIN IHYCTPII

06’ekm OocnidxcenHs: €IEMEHTH, TOB'SI3aHI 3 OpraHi3ali€ero MNoJId Y
rOTeNsAX.

Ilpeomem oOocnioxcenns: METOAM, CTpaTerii Ta TEXHIKKM OpraHizailii Ta
IPOBEACHHS PI3HOMAHITHUX TOJIM y TOTENhHUX 3aKJIaJiaX, a TaKOX iX BIUIMB Ha
3a2/I0BOJICHHSI ITOTPEO KJIIEHTIB, PO3BUTOK OI3HECY Ta 3araJiIbHUHN YCIiX TOTEIIHBHOTO
013Hecy.

Mema pobomu: nonsirae B pO3yMiHHI Ta ONTHUMI3allii IPOIIECIB TUTAaHYBaHHS,
BUKOHAHHS Ta OI[IHKU MO Yy TOTEJIbHOMY KOHTEKCTI 3 METOI 3a0e3MeueHHs
SKICHOTO Ta YCIIITHOTO MPOBE/ICHHS PI3HOMAaHITHUX 3aXOJlI1B JIJIsl KJIIE€HTIB.

Ooepoicani 6uCHO8KU ma ix HOB8U3HA: TIPOAHAII30BAHO MPOILIEC YIPaBIIHHS
IPOIIECOM ITIITOTOBKH Ta peaiizamii iBentiB. Ha mpukmaai Abri Hotel po3po6ieno
1BEHT JIIJIOBOTO CIPSIMYBAaHHS JUIsl SIKOT'O PO3POOJICHO TUIaH JIJIsl COIIaIbHUX MEPEK
Ta CTpATEriio MpocyBaHHs. BuzHaueHo kitouoBi noka3zHuku ycminrHocTi (KPI) ms
po3pobieHoro 6i3Hec-iBeHTYy «CTpaTerii JijiepcTBa B cydacHoMy Oi3Heci» B Abri
Hotel. Po3poOka koukperHoro keiicy jis Abri Hotel 3 nmeranbHMM IiaHOM
IPOCYBaHHSA TOJIIA € MIPUKIAJIOM MPAKTUIHOT'O 3aCTOCYBaHHS TCOPETUYHHUX 3HAHb.
Buznauenns cnenudiuanx KPI s Gi3Hec-iBEHTY O3BOJIMTH TOTEISAM OUIBII
TOYHO OIIHIOBATH YCHIIIHICTh CBOIX 3aXOAIB Ta aJanTyBaTH CTpaTerii Juis
MIOKpAIIEHHSI pe3yJIbTaTiB.

[IpencraBineHi BUCHOBKM JOCTIIKCHHS JaHOTO TUTAHHS JTO3BOJIWIIH
MOTJTUOUTH YSIBIIGHHS MPO CYTHICTh 1BEHT MEHEPKMEHTY B TOTEIbHIN 1HYCTPIi.

Jurnomua po6ota: 63 c., 13 puc., 30 mxepern.

Knrwouoei cnoea: 1BEHT-MEHEI)KMEHT, OI3HEC-IBEHT, TOTEJbHA 1HIYCTpis,
cTpaTeris.



SUMMARY

Biliavtseva V.V. EVENT MANAGEMENT IN THE HOTEL INDUSTRY

The research object are elements related to the organization of events in
hotels.

The research subject of the study are methods, strategies and techniques of
organizing and holding various events in hotel establishments, as well as their
Impact on the satisfaction of customer needs, business development and the overall
success of the hotel business.

The research paper aims of the study is to understand and optimize the
processes of planning, execution and evaluation of events in the hotel context in
order to ensure high-quality and successful holding of various events for
customers.

The scientific novelty of the study: the process of managing the process of
preparation and implementation of events was analyzed. On the example of Abri
Hotel, a business event was developed for which a plan for social networks and a
promotion strategy was developed. The key performance indicators (KPI) for the
developed business event "Leadership strategies in modern business™ at Abri Hotel
were determined. The development of a specific case for Abri Hotel with a detailed
event promotion plan is an example of the practical application of theoretical
knowledge. Defining specific KPIs for a business event will allow hotels to more
accurately assess the success of their events and adapt strategies to improve results.

The presented conclusions of the research on this issue made it possible to
deepen the understanding of the essence of event management in the hotel
industry.

The degree paper amounts 63 pages. It is illustrated with 13 figures, 30
references are used.

Keywords: event management, business event, hotel industry, strategy.
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